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News highlights... 


An important new distribution-production group 

NEW FILM GROUP composed of people all actively engaged in the 

creative side of film-making was launched this 

week. It is called Allied Film Makers and is headed by Michael Relph and Basi! Dearden; Richard 

Attenborough and Bryan Forbes (who already have their own production company) 
Hawkins and director Guy Green. 

In operation it will be like a compact version of Bryanston with the 
3 membership is extended to top working actors. 

The group has the extensive financial backing of The Rank Organisation and has a working 

pital of £1 million for its confirmed programme of eight pictures which will be released through 
Rank. John Davis has allowed the group complete freedom in production and choice of subject 
natters. 

Alhed’s first venture goes before the cameras at Pinewood on Monday. It is The League of 
Gentlemen,” the property once owned by Carl Foreman, and will star Jack Hawkins, Nigel Patrick, 
Richard Attenborough It will be produced by Michael Relph and directed by Basil Dearden. 
Bryan Forbes wrote the screenplay from John Boland’s novel. 

Future Allied productions will not necessarily involve all the members working together. Relph 
nd Dearden, who are also on the board of Bryanston, will make films under the Allied banner 
ind have already commissioned an original screenplay from Janet Green, who wrote “ Sapphire.” 
Jack Hawkins plans to produce two of the eight productions and has commissioned screenplays 
from William Rose. Two more will be contributed by Attenborough and Forbes, and director Guy 
Green will himself supply product. 

However, like Bryanston, the group hopes that outside producers will bring subjects to it. 


SALE TO RUSSIA 


Pound Note,” “ Hell Drivers,” and * Mandy ™: 
further distribution contracts. 
It is expected that the films will be dubbed into Russian languages and released next year. In the 
st few days The Rank Organisation has been participating in British film weeks in Moscow, Kiev 
d Leningrad, organised by the British Council. 
Rank has agreed to handle the distribution in the United Kingdom of some Russian films, including 
provocative, *‘ The Destiny of a Man,” and two animal features, “The New Number” and 


Animal Hunters.” 
BUSY WALTON producer Bill Luckwell goes in to start the first of two 
productions he has scheduled—* Pursuit.” He will follow 
immediately with “ The Hand.” Both productions will be directed by Henry Cass. Overlapping 
se two will be a Grand National feature, “ Jackpot,’ to be produced by Maurice Wilson. 
Giving news of the plans studio managing director J. K. Morris says the overall Walton expansion 
ns are now well advanced, and Herbert Wilcox will produce yet another major feature there 
y next year. 
On the television side Sapphire producer Mrs. Hannah Fisher left for the States on Tuesday 
» finalise several TV projects. A team of writers and production executives are now preparing several 
ures which Sapphire will make in the immediate future. 
Mrs. Fisher’s “Women in Love” series will start production at Walton immediately after the 
Christmas holiday, and on her return from America Mrs. Fisher will detail several other projects. 
The special section set-up for television commercials is increasingly active and a large number 
idvertising agencies are preparing, or are in production with, commercials for shooting at Walton. 


The Gaumont, Rutland Street, Edinburgh, which The Rank Organi- 
FACE-LIFTING sation took over from the Gaumont-British Picture Corporation 11 

years ago, is to be completely replanned before the end of the year. 
More than £20,000 will be spent on the alterations, but during the modernisation business will 
continue as usual. “ We hope to have everything complete by Christmas or the New Year,” said 
nanager John Brown. 

The first film expected at the Gaumont when alterations are completed is “ North West 
Frontier.” The seating capacity for the cinema will be reduced by 300 seats to a total of 1,700 
o give people more comfort. There will be a refreshment bar in the circle foyer and special acoustic 
iling in the auditorium. 


actor Jack 


importamt exception that 


The Rank Organisation has signed an agreement in 
Moscow for the distribution in the Soviet Union of 
four pictures—* Great Expectations,” “The Million 
it is hoped that the agreement will be the forerunner 


Activity steps up at Walton Studios on November 15, when 


Newsreels must 
justify Levy 
share, say MPs 


NEWSREEL companies will receive a new 
sources of revenue a share of the Levy asa 
result of being included in the Quota under the 
Films Bill which is being debated in the Com- 
mons today, Thursday, 

But, according to “ Kine.” Parliamentary corre- 
spondent Hugh Pilcher, they will also come under 
strong criticism from MPs, who feel they should 
raise their standards and provide livelier and 
better material to justify this financial first-aid. 

Labour MPs especially are lukewarm about the 
change. Some believe that newsreels are on the 
way out anyway because television can do their 
job better and faster 

Miss Eirene White, a member of the Films 
Council is one critic. She is likely to say in the 
Commons that unless newsreels can offer some 
thing more exciting than the movements of royalty 
and set piece events. they must not expect to 
survive. : 

The newsrecl companies, in discussions with thc 
Films Council and the Board of Trade are be 
lieved to have said they could not carry on at 
all unless they were given the Levy 


Discontent 


A possible hint of Labour MPs’ discontent with 
certain aspects of the Bill is given by the fact 
that the party’s films committee has asked indus 
try unions for their views 

The Bil! will be considered fully by the Federa 
tion of Film Unions at its meeting on November 
17, and, said NATKE general secretary Sir Tom 
O'Brien he is also president of the Federation 

a meeting with the Labour Party films com 
mittee will probably be arranged later. 

Commented Andrew Filson, general secretary 
of the FBFM, on Tuesday: “ It seems to be a 
well-balanced Bill and I welcome the * green 
light ° given for co-production. It should enable 
us to develop closer co-operation with the Con 
tinent.”” 

He hoped, however, that this would not impede 
the development of Anglo-American co-operation 
—** although on the whole the Bill does not do 
so, one should look closely at Clause 8. 

Mr. Filson added: “ If we can develop Anglo- 
American and Anglo-Continental co-production 
we could make London an international centre of 
film production.” 

General secretary of the BFPA, J. P. H. Wal 
ton, described the Bill as “ a mixed grill.” “It 
looks as though we are going to get some of th: 
things we wanted. Some we shall not get.” 

Sir Tom O’Brien, commenting that NATKE's 
executive council would consider the Bill at its 
next meeting, said his first reaction was favour 
able. 


A 


Viewpoint 


THE EXTENSIONS 
OF QUOTA 


THE somewhat complicated form in which 
the new Cinematograph Bill was presented to 
Parliament last week has not helped members 
of the industry to appreciate exactly what is 
proposed. 


in many quarters it is wisely felt that a fur 
ther period of careful study of the many 
clauses is advisable before any action can be 
contemplated 

It can be expected that a clear exposition of 
what is in the mind of the Government will 
be given at the second reading today by the 
President of the Board of Trade. 

First reactions throughout the indusiry will, 
obviously, be generally favourable. The ex- 
hibitors, in particular, can be well pleased, 
for the majority of the concessions they sought 
have been granted, and the reliefs they will 
gain are both economic and administrative. 

It is in line with recent Government policy 
that these reliefs are likely to bring the great- 
est benefit to the smaller exhibitor. 

The decision to admit newsreels into the 
Quota field, and consequently to the benefits 
of the levy, springs again from economic 
reasons as well as from the change in the 
character of newsreels, and the easing of the 
previously complicated problem of registra- 
tion 

ihe production side of the industry is not 
quite so sure that the Bill is everything that 
it wants 

Lveryone, of course, must welcome the new 
recognition of the importance of co-produc- 
tion, but there is good sense in deciding to 
wait and see whether the clauses encouraging 
co-production with other countries under the 
umbrella of an international agreement to 
which the Government is a party, could pos- 
sibly be used as a restrictive measure in one 
direction, although expansionist in another. 

If our industry is to expand internationally, 
as indeed it should, then we must have free 
dom to expand as we will, 
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THREE main items, all of them of industry- 
wide importance, will be on the agenda of the 
CEA General Council next Wednesday 

One is. the from the Northern 
yvranch calling for an investigation of all the 
another is the question 
imendment to the articles of FIDO that 
of withdrawing the boycott clause ; 


resolution 
workings of the levy 


vas the effect 


ind the third ts, of course, the new Quota 
Bill, about which the CEA has reason tc be 
fairly satisfied 

+ + + 


ON Tuesday this week the CEA and NATKP 


were meeting again to renew their 
discussions on wages and conditions 
In addition to more pay, NATKE is asking 
for fewer working hours, longer holidays and 
better meal break arrangements, among other 
hings 
At the first meeting on October 15, the CEA 
xplained its own attitude and NATKE went 


iway to consider this 

Even with the best of good will on both sides, 
nm was not agreement 
negouauions 


early 
such difficult 


expected that any 


ached in 


+ + + 


OUR official delegation to the Moscow festival 
f British films. Kay Walsh, Ronald Neame and 
Frank Launder, returned by air on Friday, and 


1 gather, everyone was quite satisfied that the 
rip had been well worth while 
Ihe Russians, apparently continued to queue 
ithusiastically (as | reported last week) to see 
1 Ss features and seven documentaries that 
made uo the programm Moscow's Udarnik 
1 na 
Thus we hav ched the conclusion of the 
first exchange of British and Soviet film festivals 
ind much credit is due to the British Council 
d the Soviet Ministry of Culture for sponsor- 


ing this lifting of a corner of the now softening 
ron curtaim, 

The news on page 3 this week already indicates 
that the commercial results may fulfil the 
promise of the cultural friendliness that was a 
feature of the festival. 


+ + + 


THE new composite company, Warner-Pathe 
became operative on Monday, and Percy Living- 
stone started the new era fittingly by inaugurating 
a series of meetings with branch executives and 
salesmen. 

This week, he, Arnold Barber and L. Marshall 
are beginning a round of the branches, dividing 
the task into three so that all can be covered 
quickly. 

Percy tells me that, in 
Warner-Pathe will have 
ment about its product 


+ + + 


about a week’s time 
finalised an announce- 


THE visits that Mick Shipman was to have 
been making this week to Glasgow, Newcastle 
and Leeds have been postponed. 

Mick is, naturally, sorry to have to disappoint 
his friends in the North, but the visit is only 
postponed—he will be going later. 

Reason for the change of plans is that Mick, 
as managing director of Eros, has to stay in 
London for a series of discussions concerning 
production and distribution. 

Obviously, when he does go the rounds, Mick 
will have extra news of interest to exhibitors. 


+ 7 + 


VARIETY '’S tenth anniversary luncheon at the 
Savoy next Tuesday will be one large give-away 

The club will give three cheques totalling 
£23,000 to the Duke of Edinburgh for two chari- 
ties, the National Playing Fields Association and 
the Duke’s Award Scheme ; £20,000 to the Royal 


The picture shows residents of “ Glebelands ’ and Shepperton Studio employees watching Mrs. 
Ralph S. Bromhead present Nurse Hazel Jackson with a tray of fruit—her prize for winning the raffle 
when |8 members of the Shepperton staff visited the CTBF home recently 
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National Institute for the Blind to establish the 
proposed new home at Condover Hall, near 
Shrewsbury ; £3,000 to Richard Hearne, as head 
of an appeals committee for spastic children ; and 
£7,000 to Arthur Dickson Wright, vice-president 
of the Royal College of Surgeons, as the first 
annual instalment of an annual grant towards 
maintenance of the newly-founded Variety Club 
Cancer Research scheme for children, 


+ + + 


YET another give-away at the luncheon will 
be vellum-bound copies of the Tent 36 annual 
report, one each for Prince Philip and Earl 
Mountbatten, who are both life members. 

This ninth annual report of the British Tent is 
i most handsome affair, and certainly the largest 
yet, as is fitting in Variety's record year. 

Statistics on the report are that it consists of 
84 pages, containing 30,000 words of editorial 
and nearly 400 pictures; which is a fair indica- 
on of the amazingly widespread benefactions and 
ictivities of the British Tent. 

The report is, of course, the work of Press Guy 
David Jones, who, starting with an artistically 
appealing front cover, has presented the material 
on a high standard commensurate with its interest 
ind importance. No one could ever accuse this 
innual report of reading or looking dull: con- 
rratulations 


+ + + 


UNITED ARTISTS’ spectacular presentation 
f “ Solomon and Sheba” had a fine send off 
ts world premiere at the Astoria, Charing 
Cross Road, last week. 
It was a benefit night for a deserving cause, the 
Chest and Heart Association, which will receive 
substantial profits from the sale of tickets 
nd the handsome souvenir brochure 
Monty Morton and officers of the association 
‘ceived many distinguished patrons of the even- 


The tig advance campaign on the film 
icted a mass of people to the theatre to see 
arrival of Gina Lollobrigida. Hundreds were 
still waiting outside the Astoria at the end of the 
now 
Not the least delighted with the evening’s pre- 
sentation was Technicolor’s George Gunn. Once 
gain we saw a superb demonstration of Super- 
Technirama-70 and the amazing versatility of the 
stem. Credit must also go to CMA and 
ps for the immaculate presentation at the 
Astoria, 


+ + - 


INCIDENTALLY, MGM _ British Studios 
Boreham Wood, has had a pat on the back from 
Ben Hersh, executive producer of “ Solomon and 
Sheba,"’ which was made partly at the studios 
He said, “ The results are most gratifying ww 

ryone who has seen it in the U.S, and such 

sults are a reflection of the ability and work- 
nship of everyone concerned at the studio.” 


- + + 


OUR industry does a lot for charity and 
Columbia’s Royal world premiere of William 
Goetz’s “ They Came to Cordura ” at the Odeon, 
Marble Arch, last week resulted in a magnificent 
donation to the British Empire Cancer Campaign 

Over £20,000 was raised for the campaign—the 
patronage of Princess Margaret assuring the 
success of the premiere before a ticket was sold. 

The trade party included M. J. Frankovich and 
Kenneth Hargreaves. Star of the film Gary 
Cooper came over from Hollywood with his wife 
specially for the premicre. 

Before the film was shown, there was a screen- 


Bill Annett, managing director of Rank Screen Services discusses plans for future development with 
Charles Reading (left), who has just been appointed to succeed Patrick Matthews as head of the 
company’s production department 


ing of the Cannes Festival Award winning short 
* The Golden Fish.” 

It is a beautifully made picture and it is easy 
to see why the Cannes jury was so enthusiastic 
about it. 


+ - + 


MONDAY was a happy day for Phil Jacobs 
this week, A cable from the Shaw brothers in 
Singapore told him that “ Carry on Teacher ™ 
took over 23,000 dollars in its first four days at 
the Lido, thus already outgrossing the full 12 and 
11 day runs there of “ Sergeant ” and “ Nurse.” 

In addition “ Teacher * broke the house record 
last Saturday by taking 8,122 dollars at the box 
office. 


7 + - 


ONCE a year at least members of the British 
Kinematograph Society put aside their preoccu- 
pation with the technical side of the industry, a 
the society’s annual social evening 

The occasion this year is on Thursday, Novem- 
ber 26 and it will once again be at the Shaftesbury 
Hotel, London. We are promised a variety of 
entertainment, including dancing, but the main 
feature of the evening of course, the opportun 
ity it gives for members, their wives and friends 
to meet in a pleasant, informal atmosphere. 

A word of warning: the number of tickets (15s 
each) has been limited to avoid overcrowding. 


7 + + 


IN ARRANGING a new literary prize, Carl 
Foreman has made the first major effort 
towards direct collaboration between film pro- 
ducer and book publisher—a vital relationship 
from the standpoint of film story material. 

The prize is the “Carl Foreman Award for 
the best short novel on a contemporary 
theme” and it is sponsored by two of the 
world’s leading publishers, Collins, for Great 
Britain and the Continent, and the American 
company, Harcourt and Brace 

In association with Columbia, which dis- 
tributes his films, Foreman has established the 
iward which provides £1,000 for the best short 
novel submitted, against the purchase of film 
rights for £7,500 

Closing date of the contest is March 31, 960, 
and manuscripts will be judged by the staff of 
Collins, Harcourt and Brace, and Carl Foreman. 

What prompted Foreman to set up the 


award? Said he: I have long deplored the 
virtual disappearance of the short novel as a 
popular literary form—particularly since 1 
believe the novel between 25,000 and 45,000 
words lends itself most gracefully to screen 
adaptation. Moreover, I believe too little atten- 
tion is being paid by writers to the years which 
followed the second world war and the prob- 
lems which have manifested themselves since 
then.” 


7 oa + 


CONGRATULATIONS to RFD, Denis Eaton, 
manager of the Rex, Newhaven, and the New- 
haven Boys’ Club, on combining to arrange what 
was obviously a most successful South Coast 
premiere of * SOS Pacific at the theatre last 
week. 

There was a stage show before the film, and 
this, compered by Bill Owen, featured William 
Hartnell, Terence Morgan and Bill Pertwee as 
well as local talent 

Our industry had a double interest in the event, 
because the funds ra sed by this midnight matinee 
were shared by the Newhaven Boys’ Club and the 
CTBI 


+ + + 
BRITISH LION, I am told has installed a 


special inquiry service to deal with hundreds of 


calls being received daily from those who missed 
“I'm All Right, Jack” on its first London 
release 


Special advertisements are appearing in news 
papers to notify the public of the service, from 
which callers can learn immediately where the 
film is being played 

Incidentally, | hear that the film, contrary to 
the warnings of some J 


remiahs, has been doing 
1 burster in industrial towns like Newcastle 
Glasgow and Birmingham, breaking house re- 


rds and playing a second week 


+ + + 


1 AM ked to pass on a “ shout for help ” 
from the organisers of the Sheffield Press Ball 

They want to decorate the hall for the occasion 
ind extend an open invitation to the film worid, 
especially d'stribution companies to contribute 
large publicity sheets, posters, st Ils, portraits, 
blow-ups, balloons and set-picces 

Harry Murray, of the Gaumont, Sheffield, has 
agreed to act as custodian of any material that 
may be sent.—The Stroller, 
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Newd of the Week 


Advisory panel for 
International Theatre 


FIRST members of the advisory 
Gala-Jacey’s International Film 
Westbourne Grove London, hav been 
announced by Kenneth Rive, managing director 
of Gala FD 

Wolf Mankowitz 
Monaham and 


serve on the 


panel for 


Theatre al 


Peter Noble, 
Peter Baker have 
panel, and 
specialised interest in films 
tribute towards a 


James 
each their 
should be abl« 


balanced and inte 


to con 
national 
programme policy 

The formation of the first International Film 
Theatre was announced by Kenneth Rive and 
George Cohen, managing director Jacey 
Cinemas, as part of a general expansion policy 
and the theatre will be operated under a newly 
formed company, Gala-Jacey Enterprises 

It will be housed in the present Roxy at West- 
bourne Grove, and will open under its new pro 
policy towards the end of November 
It is planned to public a wid 
ction of the more important foreign produc- 


gramme 


bring to the 


Since the first announcement of the plans fo 
International Film Theatre, 
been shown in tl 


much interest 


the venture-——both in this 

Gala-Jacey has been 

ions on the first major 

cy to be operated within 

framework 

nn f the Brit 

xp . he Institute's support 
xtending as it does the work 
ilm Theatr 


beyond the limits 


Anglo re-organises 
for efficiency 


MAJOR 


“NoOrmous ) 4 1 Dus 
s bigges product 
iimost eV 


additions 


Hammer Hous 

np ) major econstu 

provide more m and better 
many the staff 


space 


wudlitions for 
office 
Oo cont ons of 


and 


sanie 
ICquIrC 


Matthews to join 


Producers’ Guild 


PATRICK MATTHEWS, director in charge 
of production at Rank Screen Services, is to 
join ine il Producers’ Guild at the end of the 
year 

Mr. Matthews will become 


joint managing 


director of Guild Television Service with W. H 
Williams 

Before joining Rank Screen Services in 1954, 
Mr. Matthews was with Condé Nast Publications 
for 17 years. His first appointment at Rank 
Screen Services was personal assistant to the 
managing director. 

Subsequently, he became general manager and, 
for the last two years, he has been director in 
charge of production. 


Children’s films 


for Television 


THE International Centre of Films for Child- 
ren has been asked to co-operate with UNESCO 
in organising suitable projects for the production 
of children’s films for television as a co-operative 
vemture between groups of countries. 

This is the main decision arising from the 
held in London last week under the 
auspices of the International Film and Television 
Counc 


conference 


Iwo programme contractors, ABC Television 
Limited, and Associated Television Limited, acted 
which was attended 
by more than 30 international and United King- 
dom organisations, as well as eleven international 
bodies including UNESCO 

Speaking on behalf of ABC, Howard Thomas, 
managing director, declared: “ Although talking 
ibout television films, we must remember that 
in 1960 the international exchange of pro- 
grammes will be on visual tape as well as on 
film 

*In 1960 the engineers will overcome the elec- 
problems. The challenge now is to the 
programme produce programmes of 
worth. This is a problem for the 

industry and should not be too 
departmentalised into children’s television.” 


as hosts to the conference 


tronic 
makers to 
international 


whole of the 


San Francisco festival 
to screen ‘Mouse’ 


BRITAIN’S “The Mouse That Roared,” a 
Columbia release, has been selected to be shown 
it the third San Francisco international film 
festival 

The Technicolor comedy produced for Open 
Road Films by Walter Shenson and directed by 
Jack Arnold, will be screened on the closing 
night of the festival, November 24. 

Fifteen countries have submitted feature films 
for “ Golden Gate Awards.” The festival opens 
on November 11 at the Metro Theatre. 

Led by the Indian entry, “The World of 
Apu,” the flow of films to the festival has been 
particularly lively, according to director Irving 
M. Levin 

Entries have been received from Great Britain, 
Mexico, Poland, Czechoslovakia, Holland, Hong 
Kong, Korea, France, Italy, Germany, Hungary, 
Japan, Sweden and India 

Negotiations by the festival committee are still 
under way with Russia, Denmark and Greece. 

Independent producers in the United States 
have offered films but, as yet, there has been no 


official entry through the U.S Motion Picture Pro- 
ducers Association. 

An abundance of short subject entries bave 
come from more than 20 United States producers, 
and nearly that number from abroad, Levin 
States. 


Karlovy prizes for 
young film-makers 


SPECIAL PRIZES for young film-makers will 
be made at the Karlovy Vary (Czechoslovakia) 
film festival, to be held from July 8-24 next 
year. 

Among the other prizes to be competed for, 
apart from the Grand Prix, will be three main 
awards to films in any category and individual 
prizes for distinctive achievement in screenplay, 
direction, acting, photography, music and 
settings. 

There will also be an award for the best docu- 
mentary, popular puppet and 
films. 

Judging the entries will be an international 
jury consisting of film artists, journalists and 
representatives of artistic and cultural life. The 
chairman will be Professor A. M. Brousil, Rector 
of the Academy of Music and Dramatic Art in 
Prague. 

The Festival is held under the auspices of the 
Czechoslovak Republic Government 


science, cartoon 


Film chiefs’ tour 
for ‘The Mummy’ 


UNIVERSAL INTERNATIONAL, Rank and 
Hammer chiefs will attend press shows during 
November to launch “ The Mummy.” 

Douglas Granville, UI home office representa- 
tive in the UK and Michael Carreras, producer 
of the film will travel to Manchester on November 
10 for a reception at the Theatre Royal. Star of 
the picture, Christopher Lee, will be there, too. 

F. L. Thomas, RFD gencral manager, and 
Douglas Granville will attend a press show at the 
Regal, Glasgow on November 26 

James Carreras, managing director of Hammer, 
and Mr. Granville will be present at press shows 
at the Haymarket, Newcastle, on November 24 
and the Olympia, Cardiff, on November 30. 

Norma Marla, who appears in the film and 
made a U.S tour to boost it, will do the whole of 
the British tour together with Egyptologist 
Andrew Low, the picture's technical adviser. 

“The Mummy,” a Hammer Film is released 
by UI through RFD. 


London award goes 
to India 


INDIA took the Sutherland trophy at the third 


London Film Festival with “The World of 
Apu" by Satyajit Ray. 
The award, presented for the most original 


and imaginative film first shown to a British 


continued on page 30 
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NEW EXHIBITOR RELIEFS IN CINEMATOGRAPH FILMS BILL 


Co-productions could qualify as 
British Quota pictures 


THREE main proposals are made in the Cinematograph Films Bill to amend the Cinematograph 
Films Acts of 1938 and 1948, The Bill, published by the Stationery Office and introduced to Par- 
liament last week, proposes to amend the Quota legislation and extend it until the end of 1967. It 
also provides for greater co-production and proposes to make newsreels British Quota, 


The Bill is due to have its second reading 
in the House of Commons today, Thursday. Here 
is a summary of the major changes it proposes. 

Section 1 of the 1948 Act, which covers Quota, 
s extended until the end of 1967. It would then 
xpire. Changes to make the Quota period and 
renters’ licensing year coincide with the calendar 

ir by the end of 1961 are also proposed. 

Under the Bill, Newsreels which are of one 

quence count as British Quota, subject to cer- 
iin conditions. These stipulate that the maker, 
editor and commentator are British subjects or 

izens of the Republic of Ireland. Also, the 
wsrecl must have been edited and its com- 
ntary written and recorded in the UK. 


Registered 


Another condition is that three-quarters of the 
erial in each quarterly period must have been 
iken in the UK or the Commonwealth. 
Newsreels fulfilling these points would have to 
be registered with the Board of Trade as British 
Quota within seven days of their first delivery 
to an exhibitor in Great Britain for public show- 
ng An application for registration after that 
period would not be considered by the Board un- 
less the delay was due to special circumstances. 
They would not, however, have to be trade shown. 
If the required amount of UK or Common- 
wealth material in cach quarter is not met, the 
Board of Trade would cancel the registration of 
| newsreels in that sequence which were 
gistered during that period. The cancellation 
vould operate from the date of its publication 
the Board of Trade Journal 


Regulation 


Where a newsreel has been registered it will be 

ned, for the purpose of the 1938 and 1948 

s, to have been registered on the date it was 
delivered to an exhibitor in Great Britain. 

But where a renter delivers a newsreel to an 

hibitor before the date of registration he will 

complied with the regulations only if he has 

notified him “ at such time and in such man- 

1s may be prescribed, of such particulars of 

he newsreel as may be prescribed, and of his 

tention to apply for its registration.” 

if a renter notifies an exhibitor of his inten- 

1 to register a film as a newsreel and the film 

s not qualify, or if he docs not make his 

yplication in the specified time, he will be liable 

summary conviction to a fine of up to £250. 


Techniques 


Clause 3 of the Bill amends the Act so that 
ims recorded by new techniques such as mag- 
‘tic tape or wire can be brought under the 
gulations of the Act. The clause adds that 
undard film means “ a film of a width of 35mm 
hich is designed to be exhibited by projection 
m one reel at a time.” 
Clause 5 changes the circumstances in which 


the Board of Trade, after consultation with the 
Cinematograph Films Council, is empowered to 
grant exhibitors exemption or partial relicf from 
the full Quota obligation 

The Board will be able to grant relief if it is 
satisfied that: 

Films are exhibited in competition with the 
local cinema at not less than two other theatres 
in the same locality; or that films exhibited, in 
competition with the local cinema, at another 
theatre in the same locality and that films are not 
normally shown to the public at the local cinema 
for a continuous period of more than three days 
a week, not counting Sundays 

In either case, the Board must be satisfied that, 
through circumstances beyond the control of the 
local cinema exhibitor, British films are shown at 


the other theatre or theatres before he is able 
to screen them. 
If the average net box-office receipts of a 


cinema during the year ending six months before 
the beginning of any Quota period do not exceed 
£125 a week, the Quota regulations will not 
apply to the theatre for that period. Provision 
is made for the figure of £125 to be amended by 
statutory instrument, 


Exemption 


This will be a great help to the smaller 
exhibitor. Not only has the exemption limit 
been raised from £100, but the definition of net 
takings is now the gross less tax and levy. 

Clause 6 of the Bill amends the definition of 
labour cosis in relation to a film by 


including 
payments to 


a wider range of people than at 


presem. It would inchude people engaged in an 
administrative capacity, as long as their work is 
directly concerned with the production of the 
film 


For the purpose of calculating labour costs, 
the clause also empowers the Board of Trade 
to direct what sum may be treated as paid or 
payable where no sum is said to have been 
paid. The Board's powers here also apply to 
situations when it appears that the sum said to 
have been paid is so small that tt does not 
genuinely represent all the remuneration in 
respect of the services of any particular person. 


Definition 

Clause 7 amends the definition of studio to 
include sound recording. This is to ensure that 
for films to qualify as British their sound 
recording must have been made in British 
studios. 

Clause 8 stipulates that for a film to qualify 
es British, everyone, except one, engaged in its 
production as a producer or director, must be a 
British subject, a citizen of the Republic of 
Ireland, an ordinary resident of the Common- 
wealth or of the Republic of Ireland. In this 
section “producer or director’ means any 
person under whose control or direction the film 


is made or all or any of its scenes are devised, 
acted or photographed. 

The proposals of Clause 9 make it obligatory 
for each long British film to include the name 
and address of either the maker of the film or 
the studio where & was made én the credit titles. 


Co-production 


It is Clause 10 which makes the provisions for 
co-production. It enables the Queen, by an 
Order in Council, to provide that films made in 
accordance with the terms of an agreement 
between the Government and any other Govern- 
ment or international organisation qualify as 
British for quota purposes. This may be varied 
or revoked by a subsequent Order in Council. 

Clause 11 provides that films containing old 
registered maicrial or film made by some other 
producer shall not be registered as exhibitors’ 
quota except on the recommendation of the 
Cinematograph Films Council. This applies if 
the phkying time of those parts exceeds 10 per 
cent. of the total playing tame. 


Licences 


Quarterly licences for exhibitors if required 
are introduced in Clause 14, Clause 15 and the 
First Schedule increase the maximum fees for 
the registration of films and the issue of licences 
to exhibitors and renters. The clause stipulates 
that fees payable on an application for renters’ 
licence or exhibitors’ licence in respect of the 
first renters’ licensing year or the first quota 
period beginning after the commencement of 
this Act shall not exceed 15 guineas and 10 
guineas respectively 

The maximum fees listed in the First Schedule 
are: Eight guineas (on an application for the 
registration of a film), four guineas (on an 
application to amend the register), £21 (on an 
application for a renters’ licence), eight guincas 
(on an application for an annual exhibitors’ 
licence), three guineas (on an application for a 
quarterly exhibitors’ licence). 


Playing time 


Under Clause 16 the registered playing ume 
of any film registered before the start of this 
Act shall be determined by treating every 90 fit. 
of length as equivalent to a playing time of one 
minute. 

Two items in “ Part 2, Other Amendments ” 
are of particular interest to exhibitors. Section 
7, amending Section 13 of the 1938 Act, makes 
it very much easier for an exhibitor to claim 
relief. It provides for relief to be granted auto- 
matically by the Board of Trade “ after con- 
sulting the Films Council,” and will eliminate a 
great deal of form-filling. 

Section 17, amending Section 1 of the 1948 
Act. means that the present requirement to 


comply with Quota in each separate six months 
will cease to have effect, and exhibitors will be 
required only to meet the quota percemtage over 
the whole year. 

Copies of the Bill can be obtained from HM 
Stationery Office, price Is. 
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WordoL Iwirkets 


Deadlock means writers 
strike is imminent 


NEW YORK. 
creasingly excited over the 
writers’ strike next month. 
tween the Writers’ Guild of 
é¢ajor studios are not 
tavourably. 


Hollywood is becoming in- 
possibility of a 
Negotiations be- 
America and the 
progressing very 


As far as Britain is concerned, failure reach 


settlement by November 17, when the exist- 
Guild and the Asso- 
Motion Pictyre Producers is due to 


end could be serious 


ing contract between the 


ciation of 


For though the deadlock has aris 

failure to agree on the Guild’s demand 

share of revenues from any post-1948 films sold 

or leased to TV in the U.S, which is not a 
of direct UK concern, any stoppage would 

certainly upset production schedules r 

looks lik iccentuating the 

snortage im any event 


which product 


From he wider viewpoir of 


madustry'’s future the threatened strike 


ca too 


Serious aspect 


gh film writ 
we h 


subtful th 


lly mounti under the 
mming if us season, 
shows to replace the duds which 
Knowledge of this fact 
Guild's 


tougher-t! -UsUua 


on 
which have 1 
inguard of hostility 


move by the film 


‘JOHN PAUL 
JONES ' 


is in 
deere yin HHHHtIN 


TECHNIRAMA 


A PRODUCT OF TECHNICOLOR 


could very well lead to the imposition of censor- 
ship or control from the outside and the virtual 
demise of the present principle of self-regulation. 

Thus, the discussions now going on as to 
methods by which the major companies can avert 
the threat are not taking place in the offices 
of the Motion Picture Association of America 
They have been held privately at the instance 
of Twentieth Century-Fox, which has been urging 
i clean-up campaign, especially in advertising. 

Twentieth itself, it is reported, is ready to out- 
law salacity in its own advertising, and hopes 
other companies will informally agree to do 
the same, but there has so far been no stampede 
to get on the bandwagon. 


7 + + 


PARAMOUNT, which went into the record 
business with the purchase of the Dot label two 
years ago, is set for expansion in the field. 

Current reports 


ts eye on Mercury 


suggest that 
Records 
Were the deal to be consummated it would 
cost Paramount around three million dollars to 
purchase control.—Leonard Coulter. 


Paramount has 


Ambitious plans 


Cinecitta’ 


Cinecitta’, Rome's major film studios, 

scrapped, as has been often fore- 
cast. Instead, they will be modernised to make 
them Europe's most modern 
making 


for 


ROMI 


will not be 
“ laboratory of film- 


How this will be done is far from clear. The 
Hon. Terrari Aggradi, Minister for State Partici- 
pation, qualifies his statement about Cinecitta’ 
mprovements by saying that the work to be done 
must not cost too much money 


Otherwise, he said, the cost of using Cine- 
tta" would be higher than that of rival techni- 
cal studios offering 


| 


adequate, if not 
acilities to native and foreign producers 


equal, 


This, he stressed, would become vital when the 
ommon Market is fully 
Agaradi’s promise—or is it mercly an ambi- 
yn?—has been made known by Appio Claudio 
Secretary General of FULS (Federa- 
zione Unitaria Lavoratory dello Spettacolo) 
Rocchi said he was happy to have received the 
Minister's assurance that there would be no 
xceptional number of dismissals of person- 
nel at Cuinecitta Long-service employees due 
for pension would be treated with justice and 
full recognition of their rights.” 


operative 


+ + + 


VITTORIO DE SICA has three films lined up 
in which his role is that of director instead of 


clor 


rst is “ La Ciociara,” based on the book by 


Alberto Moravia. 
Man,” from an 
Zavattini. 

Third, is “ Ore 16, giudizio universale,”’ which 
is translatable as “4 pm, Judgment Day.” It 
will star Sophia Loren, Gina Lollobrigida, Mar- 
tine Carol, Silvana Pampanini, Alberto Sordi, 
Toto’, Renato Rascel and Paolo Stoppa 


Second is “ The Diary of a 
original story by Cesare 


+ + + 
THIRTY-SIX Italian or Ltalian co-productions 


are now under way, or awaiting release, says a 
census taken on October 23 
those likely to have more than a 
purely Italian appeal are “ Jovanka and the 
Others,” with Van Heflin, Richard Basehart, 
Steve Forrest and Silvana Mangano, * Hannibal,” 
with Victor Mature and Rita Gam, “ The Battle 
of Marathon,” with Steve Reeves and Mylene 
Demongeot, “Apocalypse on the Yellow 
River,” with Anita Ekberg and George Marchal, 
“David and Goliath,” with Orson Welles and 
Sylvia Koscina, and “The Terror in the Red 
Mask,” with Lex Barker and Chelo Alonso. 

A further 45 films are also in preparation and 
will start work in the next few weeks.— 
Lawrence Wilkinson. 


Among 


Freedom of expression 
is assured 


PARIS.—M. Michel Fourré-Cormeray, newly 
appointed director of the National Cinema 
Centre, assured the industry this week that the 
new Aid Law will in no way interfere with free- 
dom of expression in films. 

Paying tribute to the work of his predecessor, 
M. Jacques Flaud, M. Fourré-Cormeray ac- 
knowledged the fact that M. Flaud successfully 
increased the volume of French film exports, 
especially to the United States. 

M. Fourré-Cormeray also confirmed his re- 
ported wish to develop the trend in favour of 
international co-productions which he initiated 
when he preceded M. Flaud at the Centre from 
1947 to 1952.—Henry Kahn. 


British pictures do 
well in Colombo 


COLOMBO.—British films have sudddenly 
started to gain popularity in Colombo. Never 
before, with the exception of “ Hamlet many 
years ago, have I known British films to run in 
Colombo for more than a week, but recently 
Ceylon Theatres have done roaring business 
with “The Wind Cannot Read,” “ Nor The 
Moon By Night,” “ A Night To Remember ” and 
* The Square Peg.” 

Ceylon Theatres has a good fine-up of British 
films for the near future, including ** The Bolshon 
Ballet,” “The 39 Steps,” “Ferry To Hong- 
kong’ and “ The Captain's Table.” 

The last-named should do very well, because 
several scenes in the picture were shot in 
Colombo 


7 + + 


THE Ceylon Government Film Unit has 
produced a newsreel of the late Prime Minister's 
funeral, which is being exhibited in all parts of 
the island, with commentaries in English, Sinha- 
lese and Tamil—the three languages spoken in 
Ceylon. 

The film, which lasts about an hour, is drawing 
good crowds and the Government intends to 
make use of the money collected for a 
Bandaranaike Memorial.—Kumar Devarajah. 
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ROYAL PREMIERE FOR 'CORDURA’ 


Princess Margaret attended the world premiere at the Odeon, Marble Arch, of Columbia's William Goetz production ‘* [hey Came to Cordura’ on 

Thursday last week. The charity premiere was in aid of the British Empire Cancer Campaign. Among the distinguished assembly of social celebrities 

and stars was Gary Cooper, star of the film, who arrived in London from Hollywood earlier in the week with his wife and daughter, specially to attend 

the premiere. Also present were M. J. Frankovich, chairman of Columbia, and Kenneth N. Hargreaves, managing director. “ They Came to 

Cordura,” a Technicolor and CinemaScope production, co-stars Rita Hayworth, Van Heflin and Tab Hunter. (1) Mike Frankovich, Maria Cooper, Gary 

and Mrs. Cooper; (2) Princess Margaret shakes hands with Ken Hargreaves; (3) Princess Margaret chats to Gary Cooper, the Duke of Gloucester is 
on the left; (4) the Duke and Duchess of Devonshire; (5) Sir Simon and Lady Marks, Isaac Wolfson; (6) Lord and Lady Nathan 
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ber NhOwwween 


New films at a glance 


R.T. and 
Certificate 
69 min. (X) 


Title and Renter 
*Behemoth, The Sea 
Monster 
(Eros)—British 


{Best of Everything, The 121 min. 
(20th Century-Fox) 
-U.S 


Career 
(Paramount)—U.S 


Frankenstein’s Daughter 
(Eros)—U.S 


83 min. 


jJayhawkers, The 
(Paramount)—U.S 


Lovers, The 


(Mondial)—French 


*Strictly Confidential 
Rank)—British 


62 min 


"Sweet Beat 


Archway)—British 


We Die Alone 
(Renown)— Norwegian 


"Witness, The 
(Anglo Amalgamated) 
British 


(C) SUITABLE FOR CHILDREN. 


The Best of Everything 
sig Sn airy 
Jean 


imerican (A) 
in Eastman Color 
Negulesco Featuring Hope 
Boyd and Suzy Parker 10,890 
Release December 28, 1959 
€ OMPOSITI romantic melodrama 


C inema- 
Dire 4 fed 
Lange 


feet career 


freely 


Stars 
Gene Evans 
Andre Morell 
Leigh Madison 


Hope Lange 
Suzy Parker 
Stephen Boyd 


Shirley MacLaine 
Dean Martin 
Anthony Franciosa 


John Ashley 
Sandra Knight 
Donald Murphy 


Jeff Chandler 
Nicole Maurey 
Fess Parker 


Jeanne Moreau 
Jean Marc Bory 
Alain Cuny 


Richard Murdoch 
William Kendall 
Maya Koumani 


Julie Amber 
Sheldon Lawrence 
Irv Bauer 


Jack Fieldstad 
Henny Moan 
Alf Malland 


Dermot Walsh 
Russell Napier 
Martin Stephens 


(CC) EXCELLENT FOR CHILDREN. 
* BRITISH QUOTA PICTURE. 


adapted from Rona Jaffe’s sensational best-seller. 
Photographed in CinemaScope and 
Eastman Color, 


women 


mature 
publishing 


are wolves 
acting by 


house, 
and matrimony, discover that most men 

The tale 
up-and-coming young players and 


Remarks 

Horrific melodrama telling how American biologist 
and English physicist exterminate rampaging 
prehistoric monster. Tale up to date, labora- 
tory trimmings effective, acting sound, penulti- 
mate action chilling and camera work clever 

CinemaScope and Eastman Color romantic melo- 
drama, adapted from Rona Jaffe’s best-seller, 
covering the complicated love lives of three come- 
ly New York publishing house employees. 
Story atrifle confected and untidy, but players all- 
star, direction wily, emotional highlights moving, 
comedy apt and settings lush 

Theatreland melodrama illustrating eager, un- 
quenchable Thespian’s jogtrot along rocky road 
to fame. Characters skilfully drawn and atmos- 
phere and detail convincing, but tragedy, humour 
and sex somewhat loosely recorded in grease- 
paint 

Exuberant horrific, inspired by the grisly Franken- 
stein legend, about scientist who makes the first 
composite woman. Cast competent, teenage 
light relief welcome, climax salutary and spectacu- 
lar, and photography sharp 

VistaVision and Technicolor pre-Civil War action 
melodrama hingeing on conflict between power- 
crazy renegade, out to control Kansas, and up- 
standing young adversary. Story holding, char- 
acterisation strong, gun duels hectic, romance 
appealing, backgrounds impressive and camera 
work superb 


Wide screen melodrama, made in France, but given 


English sub-titles, concerning married woman 
who finds happiness overnight with casual 
acquaintance. Theme far from edifying, acting 
uneven, love scenes prolonged and photography 
dark 

Financial comedy about a couple of “ old school 
tie '' confidence tricksters caught up in a take- 
over racket. Players popular and footage com- 
pact, but script stagy and settings cramped 

Comedy melodrama centring on silver-throated 
girl who wins talent contest, but runs into heart 
trouble. Tale artless, but night club and holiday 
camp backgrounds bright and songs catchy 

Semi-documentary Resistance melodrama with 
English sub-titles, faithfully covering hazardous 
trek by Nazi-wanted saboteur through ice-bound 
Norway. Acting impressive, theme heroic, detail 
accurate, climax suspenseful and camera work 
flawless 

Pocket gangster melodrama describing big part 
played by smal! boy in capture of ex-convict- 
father’s former associates. Martin Stephens 
natural and engaging as nipper, support com- 
petent, sentiment agreeable and finale exciting 


tIN COLOUR 


gorgeous 
it's about three girls and two 
employed by a vast New York Sex. 
who, while secking both a then some. 


sprawls, but competent 


NOVEMBER 5, 1959 


Edited by JOSH BILLINGS 


Box-Office Angle 
Very good British gim- 
mick offering (NC) 


Cast-iron woman’s picture 
(C) 


Star and title booking, 
mainly for  sophisti- 
cated audiences (C) 


Good title-stunt booking 
especially for industrial 
“ nine-pennies ” (NC) 


First-rate western (C) 


Booking mainly on title 
(NC) 


So-so quota light booking 
(C) 


Usable quota second (C) 


Outstanding offering, par- 
ticularly for good- and 
better-class halls (C) 


Good quota second (C) 


(NC) NOT FOR CHILDREN. 


popular old-timers, plus Negulesco’s wily direc- 
tion, not only gives it human interest and humour, 
but also prevents it from harping too much on 
As for the staging, it’s ultra-modern, and 
A scrumptious and Witing screen 
counterpart to plush pulp fiction, the film's just 


continued on page 25 
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Your Filme 


West End 


HOW tastes differ. Take the opinions of 
three London evening newspaper scribes on 
“The Lovers” (Mondial—Dyaliscope—French), 
now showing at the Cameo-Poly, Regent Street. 
I fully expected Jympson Harman (* Evening 
News") to condemn “The Lovers” out of 
hand. Instead, he said: “ It is a poetically told 
tale . . . of an idyllic affair.” And finally, “1 
found the picture fascinating.” Roy Nash 
(“ The Star”) referred to it as “ Subtle, dream- 
like . . . a cinematic sonnet in praise of physical 
passion.” But John Waterman (* Evening 
Standard”) wrote: “A _  detestably immoral 
little piece.” Good for you, John. 

If this is art, then give me down-to-earth 
“Solomen And Sheba” (United Artists—Super- 
lechnirama) every time. 


+ + + 


INEVITABLY, ‘Solomon And Sheba’ 
United Antists—SuperTechnirama) stole most of 
1¢ headkines last week. Some critics aired thei: 
udition by pointing out flaws in its Bibbical 
story and complaining of anachronistic di- 
ogue, but few denied that the mammoth spec- 
acle has tremendous box-office appeal. How 
ight they were to include an “ escape clause 

their reviews. The film played to packed 
youses at the Astoria, Charing Cross Road, over 
he weekend and advance bookings are terrific 
My guess is that “Solomon And Sheba” will 
un for years. 


+ + + 


THE unexpected turn-up is “* The Wonderful 
ountry "' (United Artists) 1 must admit | 
found as story a bit confusing, but I gave the 
ueture the benefit of the doubt because of 
Robert Mitchum’s presence im the cast His 
vig following among women, as well as men, 
1as done the drick. The film’s doing steady 
eekday and excellent weekend business at the 

ndon Pavilion. 


+ + + 


THERE'S no holding ** North By Northwest 
MGM— Vista Vision) The Alfred Hitchcock 
iniller took a flyer at the Empire on Octo- 
ber 14 and has been taxing the theatre's mighty 
seating capacity ever since. The next attrac 

at the Empire is * Ben-Hur “ (MGM), but 

will have to look to “his” laurels and 

“his” chariot wheels before “he can 
‘North By Northwest.” 


+ + + 


RANK’S “ North West Frontier * 
Scope—British) left the Odeon, 
esterday, Wednesday. It first 
rently with the Odeon, Marble Arch, and then 
had the Metropole, Victoria, in opposition for 
during the last 12 days the picture has been on 
release, yet the receipts at the Odeon, Leicester 
Square, have maintained an exceptionally high 
level 

Quite a 


(Cinema 
Leicester Square, 
played concur- 


Performance! Incidentally, “ North 


by JOSH BILLINGS 


West Frontier's" successor at 
‘Libel (MGM), a 
featuring Dirk Bogarde, 


+ + + 


the Odeon is 
British trial melodrama 


FHERE'S been quite a rush for “ 
To Cordura ” (Cotumbia— 
Odeon, Marble Arch. The film, an anatomy of 
courage and cowardice, got rather mixed notices 
mainly because of its length, but | understand 
on the best authority that the cash customers 
are not finding it too long. Mind you, it’s star- 
laden. 


They Came 
CinemaScope) at the 


+ + 7 


TALKING of footage, “ The Five Pennies’ 
(Paramount—VisiaVision) runs for nearly two 
hours, but, thanks to the marvellous team work 
of Danny Kaye and Satchmo, audiences are 
asking for more. The biographical musical 
comedy drama has shattered every record at the 
Plaza, except that created by The Ten Com- 
manmémens “ (Paramount—VistaVision), which 
played separaie performances at special prices 
Let me remind you again that the film's released 
on December 21. Make sure of a happy and 
prosperous Christmas by booking it 


+ + + 


THE 20th Century X certificate CimemaScope 
double bill, “Return of the Fly’ and “ The 
Alligator People is already up on ‘ Room at 
the Top,” British Lion Independent British, at 
the Rialto, Coventry Street. Its were 
banned by London Transport but paradoxically 
the embargo has given the bill heaven-—or is it 
hell—sent publicity jrab it whatever your 
clientele 


posters 


+ + + 


*THE NUN’S STORY (Warn 
the Warner Theatre yesterd 
the superb film, a marvellous 
will not be lost to London for 
nto four carefully 


er-Pathe) left 
Wednesday, but 
money-spinner, 
long. It goes 
selected suburban halls on 
November 23 for separate showings at special 
prices Ik is, of course, still piling up huge 
reserves in key provincial situations. For your 
information, “John Pauli Jones (Warner 
Pathe—Technirama) takes over at the Warner 
Theatre 


+ + + 


ANOTHER 
affair, but a 
hgit-hearted one 
namely, “The Navy 
Lark” (Twentieth | 
Century-Fox 
CinemaScope 

British), has defini- | ) 
tely chcked at the 
Carhon, Haymarket 
The millions who listen 
to the sound radio fea- 
ture are showing great 
eagerness tO sce “ms 
characters in the 
* flesh.” “The Navy 
Lark” is a_ presold 
product. k's followed 
this evening by “ The 
Best Of Everything ” 


naval 
more 


pee 


s 


Kia-Ora Cup Squast 


(Twentieth Century-Fox 
bespoke woman's film 


CinemaScope), 


+ + + 


THERE are favourable reports from the 
Lescester Square Theatre, where “ SOS Pacific " 
(Rank—British) has been topping the bill. It's 
had three weeks of solid business, but now gives 
place to “It Started With A Kiss” (MGM 
CinemaScope). By the end of this week MGM 
will have four in the West End, “ North By 
Northwest,” “ Libel,” “ It Started Wath A Kiss * 
and * Gigi.” Mr. Leo's tail’s well and truly up' 


+ + + 


BRITISH LION’S “I'm AW 
(British) is still scoring heavily at Studio One. 
Oxford Street. Profitable return and extended 
runs are also being enjoyed all over the shop 
and a bureau's been established so that those 
who missed the comedy on release can find out 
where it’s playing 


Right, Jack,” 


~ + + 


I CAN'T say I thought much of “ Bed With 
out reakfast "’ (Cross Channel—Danish), but 
I've good news for those who get the ABC 
split. The film, which goes ow with “ The 
Mummy" (Rank-Universal-Hammer British) 
has hit the jackpot at the Cameo-Royal, Charing 
Cross Road 


+ + + 


GALA'S The Mating Urge 
home and dry” at the Cinephone, Oxford 
Street. Both * Bed Without Breakfast and “ The 
Mating Urge have 


titles. 


(American) ts 


needless to say, titillating 


On release 


THE general release situation 
* North West Frontier (Rank 
British). For some inexplicable reason, there was 
1 sight depression over London’s suburban box 
offices last week, but “ North West Frontier ” 
never Whether Kenneth More's latest 
will get within striking distance of “I'm All 
Right, Jack's figures remains to be 
seen, but so far it’s putting up a great fight 


+ + + 


is dominated by 
CinemaScope 


faltered 


fabulous 


“YESTERDAYS ENEMY’ 
Megascope British) \ 
gone from strength 
the way it start 


(Columbia 

Hammer war film has 
to strength and judging from 
ed the last leg of its London re- 
leases must finish in the winners enclosure, And 


continued on page 15 
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Tt 
'KIA-ORA. 
CUP SQUASH 
GOLDEN ORANGE SQUASH V- 


also 


Orange or Lemon 6a 


Firm tavourites with every 


audience 


I9 Rushwe nh St.Lond SE! WAT 3063 


a 
gg a 


- a. 


‘ A PROUD NEW ST. 


ot PATHE D 


ANDARD IS RAISED 


HEAD OFFICE 
Warner-Pathe House. 
135-141 Wardour Street. 

London, W.1. 
Tel. Gerrard 5600. 


Managing Director Louis Lewis 
(General Sales Manager Peres 
Livingstone Assistant General Sales 
Manager. Arnold Barbet Branch 
Supervisor, Lawrence Marshall: Cir 
cuit Managers. C. Gingell Veg 
Shorts Sales Manager 


lomm Division Manag: 


BRANCHES 
LONDON W arner- Path 
Wardour Street. WoL. Tel 
5000. P. Kester (Manager 
R. Berg. J. Kinghort 
BIRMINGHAM 
Street. Tel. Midland 
Wright (Manager 
Swales Pp Anstey, 
CARDIFF. Dominions 
Street. Tel. Cardiff 222 
(Manager): E. Davies. F. Gillam 
DUBLIN. 54 Middle Abbey Stree 
Pel. Dublin 43941. G. Nash (Manager A 
lr. Walsh. R. Evans 
BELFAST. 96 Donegall Str 
Belfast 20119. J. Kerr (Manage 
LEEDS. 3.4 Cabinet 
Basinghall Street. Tel. Leeds 2156 | 
W. A. Green (Manager earson 
S. Brown. 
NEWCASTLI 134-6 Wes 
Tel. Neweastle 28474. D estwood 
Manager): N. Svmmons ypeland ’ 
MANCHESTER. 3 The Parsonag: 
Pel. Blackfriars 5464. J orth (Maus 
ager): D. O'Connor, G. Edwards, | 
\\ alker 
(,LASGCOW 114 Union Street Pel 
Central 1965. W. Bauchop (Manager 
I. Burrowes. D. Foster, N. Woolsten- 
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WARNER-PATHE DISTRIBUTORS LTD. 


has much pleasure in announcing that from 2nd November 1959 
it has taken over the distribution of films throughout the 
United Kingdom and Republic of Ireland for Associated 


British-Pathe Ltd. and Warner Bros. Pictures Ltd. 


Under this arrangement, Warner-Pathe Distributors Ltd. has 
been granted the right to distribute all the films already 
released by these two companies (including the benefit of 
all contracts already entered into with exhibitors which 


still remain to be executed.) 


An important announcement regarding future releases by 


Warner-Pathe Distributors Ltd. will be made in a few days’ time. 
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YOU R_FILMS 


—continued 


that’s not all. Last Sunday “ The Mummy ”™ 
(Rank-Universal—British), also Hammer reached 
figures comparable with those of “ Yesterday's 
Enemy.” How’s that for a Bray double. Let 
Jimmy Carreras mark your card. You've only 
got to arsk! 


+ + + 


THE Renown 
Smooth ” 
this 1s 


opus, “The Rough And The 
(British), carries an X certificate, but 
a help rather than a hindrance. Sensa- 
ional, yet highly polished, sex melodrama, it 
scored fluently during its first week. Its success- 
ful season at the Rialto, Coventry Street, was 
obviously no fluke! 


- 7 + 


MGM's “Ask Any Girl” (CinemaScope) is 
having a slightly better reception in good and 
high class than in industrial halls, but it, too, 
will have built up a nice kitty by the end of 
its London runs. It’s a comedy 
femmnine angle. 


with a strong 


+ + + 


HUMOUR of a different type is dispensed 
in “ The Night We Dropped A Clanger ” (Rank 
—British), but it’s been relished by the “ nine- 
pennies.” The uninhibited rib-tickler, far from 
dropping a clanger, collected some real brass, 
particularly in iadustrial spots 


+ 7 + 


TO DATE, “The Blue Angel” (Twentieth 
Century—CinemaScope) has been disappointing 
It's another of those films which on paper ap- 
pears to have everything, but, for some unac- 
countable reason, fails when it 
“al acid test 


comes to the 


+ + ~ 


MY UNCLE (Hillcrest—French) ran true 

expectations. Very well in salubrious districts, 
yut poorly in industrial ones. I still think it 
vould have clicked all round if it had 
sharpened up. 


been 


+ + 7 


NEITHER high- nor low-brow audiences have 
shown much interest in “ The Siege Of Pinch- 
rut’ (Warner-Pathe—British). It looks as if itll 

to be written off 


+ + + 


THE United Artists’ combination, “ The Rab 
vit Trap™ and “Cast A Long Shadow,” also 
seems to have had it. It’s not creating the 
shghtest stir 


+ + + 


BUT let's end on a cheery note, “ The Ten 
Commandments " (Paramount—VistaVision) con 
tinues to make its presence felt, and the same 
goes for “Around The World In 80 Days” 
(United Artists—Cinestage). 


+ + 7 


IF YOU WANT 
what about Eros’s “Fiend Without A Face” 
(British) and “The Killer Shrews?”™ The X 
certificate “* twin-set’s ” definitely caught on 


something less ambitious, 


CONFIDENCE IN 
PARAMOUNT 


Paramount's recent statement regarding 
confidence in the company’s future and its 
policies of film production and distribution 
were rewterated by George Weltner, vice- 
president of Paramount and head of global 
sales, during his visit to London recently, 
when he held discussions with managing 
director Fred Hutchinson and other Con- 
tinental division executives 

Mr. Weltner made specific reference to 
the fact that Paramount was ready to 
acquire the distribution rights on import- 
am British and international pictures to 
supplement the great production drive at 
the company’s Hollywood studios. 

“ The doors of Paramount,” declared Mr. 
Weltner, “are open to any producer who 
has a good marketable feature-length 
mouon picture available to our company 
for distribution, either on a world-wide or 
country-by-country basis.”’ 

While in London, George Weltner dis- 
cussed with Paramount executives the pro- 
cedures and channels to be used in the 
company’s ever broadening plans for 
acquiring film product, whether made by 
outside producers or projected for pro- 
duction by outside companies or individuals. 

The company’s distribution executives 
and also Paramount's British and Euro- 
pean production representatives—Richard 
L. Patterson, Luigi Zmccardi and Edward 
de Segonzac—will be actively engaged on 
this project. 

Their proposals will be 
through Howard Harrison, special repre- 
sentative operating from Paramount's 
London office, for transmission to the 
appropriate production executives in 
America. 


channelled 


RENTERS’ NEWS 


‘Carry On’ success 
is world-wide 


On” 


success 


THE Anglo Amalgamated “Carry 
series of comedies is continuing its 
in Australia. After an exceptionally high box- 
office take in its fourth week at the State 
cinema, Melbourne, “Carry On Nurse” has 
been held over for a fifth week. 

This breaks a 24-year-old record for the State, 
the largest theatre in Australia and it is the 
first time any film has been held for five weeks 
since television shook the market. 

From New Zealand, after terrifically successful 
runs on the Amalgamated Theatres’ circuit, both 
‘Carry On Sergeant "’ and “ Carry On Nurse” 
have now also been booked to the Kerridge- 
Odeon Circuit. This ensures the pictures the 
maximum number of playdates throughout the 
Dominion. 

Anglo’s New Zealand distributors, British Film 
Imports, also report that release dates have now 
been set for “Carry On Teacher.” High season 
dates include Mayfair, Christchurch, Decemi 
18; State, Timaru, December 24; Century, Dune- 
din, December 25; Century, Auckland, January 
15, and the State, Wellington, April 7. 

These bookings give maximum coverage for 
Anglo’s world-wide “ Anglo Week,” (December 
27-January 2). 

First reports from Tel Aviv indicate that “ Ser- 
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geant™” has been extremely well received by 
capacity houses on its first Israel release 

From Ulster comes news that “ Nurse” has 
broken the all-time records at the Metro. Dun 
— Sandro, Belfast, and the Cinema, White 
read. 


MGM tie-ins for 
‘Ben-Hur’ 


MGM is busy arranging tie-ins for “ Ben-Hur 
which is to have its European premiere at Lon- 
don’s Empire, Leicester Square on December 16 

The colours of the picture have inspired the 
British Colour Council to promote three new 
fashion colours for jts Spring and Summer 1960 
colour ranges-—-Centurion Red, Chariot Gold and 
Roman Purple 

These colours 
are particularly suited as 
Red (a bright soarlet)}—knitwear and cotton: 
Chariot Gold (a clear yellow)—knitwear: and 
Roman Purple (a deep amethyst)—wool 

* Ben-Hur has also lent its name to a new 
British rose which will be available in quantity 
NeXt year 

The “ Ben-Hur rose is being grown by the 
Blaby Rose Gardens and the front 
the company’s 1960 catalogue will 
ture of the rose 

It is a brilliant red with large blooms, sweetly 
scented on vigorous growing plants 

The National Rose Society, of which Blaby 
is a member, has accepted the name “ Ben-Hur 
for this new rose 


already in many textile ranges 


follows: Centurion 


cover of 


feature a pic- 


Irving Rubine meets 
Greeks on ‘Navarone’ 


IRVING RUBINE vice-pre High- 
road Productions, American affiliate of Car 
Foreman’s Open Road Films, a in London 
from New York on Saturday, October 31, en 
route to Athens where he will meet Greck 
government officials to blueprint publicity and 
promotion pla for Foreman’s “ The Guns of 
Navarone 

The Greek government has expressed its will 
ingness to phase of the 
campaign for “ Navarone.”’ 

The £2,000,000 Technicolor production will go 
before the cameras early next year in the Aegean 
area, with Alexander Mackendrick directing, and 
Gregory Peck and Anthony Quinn in two of 
six starring roles Columbia 


co-operate in 
world-wide publicity 


every 


Pictures will 
release 

While in Europe, Irving Rubine will discuss 
with Columbia's publicity heads the Continental 
openings of Open Road’s “ The Mouse That 
Roared.” 


Disney to release 27 
shorts in U.S 


AN EXPANDED programme of 27 short sub- 
jects produced by Walt Disney, all of which are 
in Technicolor, will be released in America dur- 
ing the next 12 months 

Representing an increase of seven over the 
corresponding period this past year, the line-up 
comprises 13 one-reel cartoons, five 
shorts and nine three-reel swhjects. 

Included are attractions in 
“People and Places,” 
“ True-Life Adventure 


two-reel 


the popular 
“ Science Factual” and 
series, joined in release 


continued on page 31 
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's traffic was virtually brought to a standstill around the Astoria on Tuesday evening last week when the 6,000,000 dollar epic “ Solomon and 
made its world bow. Vast crowds thronging the theatre gave a great welcome to the stars as they arrived and went wild with delight as 
Queen of Sheba."’ Gina Lollobrigida d » up to the theatre. The strong force of police had a difficult time in preventing the excited crowds 
t ; same scenes were ' ted when the star left the theatre. After the premiere Monty Morton gave a party at the Casanova 

rate the extremely successful launching. Kenneth and Mrs. More are pictured above with Monty and Mrs. Morton 


‘SHEBA’ STOPS LONDON'S TRAFFIC 


ziger; a serenade for Gina Lollobrigida at the Casanova. Below: Dame Anne Bryans 
gus and Lady Cunnynghame-Graham, Lady Cuthbert and Mr. Simpson 
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Seen above are the Duchess of Portland, Lady Cuthbert and star of the picture Gina Lollobrigida 


Above: Sir Donald and Lady Wolfit; Jean Hedley-Davis and Harry Andrews 


. Every 


‘ 


British THE BEST STORY. 
Exhibitor 

Deserves... [Senna 
THE THE BES 


THE BE 


THE BEST PROD 


EVERYTHING 
for si. 
1960 


SER... ERRY WALD 


<CTOR... JEAN NEGULESCO 


COLOUR... BY DE LUXE 


PRESENTATION... 


Be BEST FILM... TEVERVIMING 


A BIG ONE.... backed by the 
BEST advertising campaign 
from the BEST company... 


CinemaScoPE 


CENTURY-FOX 


1 rw wee 


™ 


Saar ow 


——rEts: 
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KINE. Booking Guide 


TRADE 


Tirus 
ANATOMY OF A MURDER f 


BATTLE OF THE CORAL SEA 


BED WITHOUT BREAKFAST 


BUT NOT FOR ME 


CRY TOUGH 


CURSE OF THE UNDEAD 


DEADLINE MIDNIGHT 


FACE, THE 


FIVE PENNIES, THE 


GIRLS DISAP7ZEAR 


HEAT OF THE SUMMER 
if 


Tt 


IT STARTED WITH A KISS 
KILLERS OF KILIMANJARO 


LES COLSINS 


"LIBEL 


MAN ACCUSED 


MATING URGE THE 


NAVY LARK, THE 


NEVER LOVE \ STRANGER 


NORTH WEST FRONTIER 


OH, SABELLA 


PriER HAVANA 


PRIEST IN PIGALLE 


SMUGGLERS AT THE CASTLE 


S.O.S. PACTEK 


SOLOMON AND SHEBA 


SPEED CRAZY 


STOW AWAY THE 


SUMMER INTERLUDE 


THEY CAME TO CORDURA 


TWO-GLN LADY 


WE ARE THE LAMBETH BOYS 


WONDERFUL COUNTRY, THI 


(CC) Excellent for Children 


SHOW OFFERS— 


Rap 
24698 


24721 


24690 


No 


olumbia 


Columbia 


C ross 


Rank 


Warner 


Suitable 


RUNNING 
TIME(MIN.) FICATE 
160 x 


Channel! 


Cmidren 


Cert- 


LenoTH 
(Feet) 
14,449 


STARS 

James Stewart 
Lee Remick 
Ben Gavarra 
186 )=s Cliff!’ Robertson 

Gia Scala 

Teru Shimada 
300s Lee Patterson 
Hanne Borchsenius 
Vera Stricker 
Clark Gable 
Carroll Baker 
Lilli Palmer 
John Saxon 
Linda Cristal 


Kathleen Crowley 
Eric Fleming 
Michael Pate 
Jack Webb 
William Conrad 
Whitney Blake 
Max von Sydow 
Ingrid Thulin 
Gunnar Bjornstrand 
Danny Kaye 
Barbara Bel Geddes 
Louts Armstrong 
Robert Hossein 
Estelle Blain 
Philippe Clay 
Patricia Karim 
Yane Barry 
Miche! Bardinet 
Glenn Ford 
Debbie Reynolds 
Gustave Rojo 
Robert Taylor 
Anne Aubrey 
Anthony Newley 
Juliette Mayniel 
Jean-Claude Brialy 
Gerard Blain 
Dirk Bogarde 
Olivia de Havilland 
Paul Massie 
Ronald Howard 
Carol Marsh 
lan Fleming 
Narration by Art 
Gilmore 


Cecil Parker 
Ronald Shiner 
Leslie Phillips 
John Drew 
Barrymore 
Lita Milan 
Robert Bray 
Kenneth More 
Lauren Bacall 
Herbert Lom 
Tina Pica 
Sylva Koscina 
Renato Salvator: 
Cameron Mitchell 
Allison Haves 
Michael Granger 
Anme Girardot 
Pierre Trabaud 
Leo Joannon 
Roger Nicolas 
Nicole Maurey 
Lucien Nat 
Pier Angel 
Richard 
Attenborough 
Eddie Constantine 
Yul Brynner 
Gina Lollobrigida 
George Sanders 
Brett Halsey 
Yvonne Lime 
Charles Willcox 
Martine Carol 
Roger Livesey 
James Condon 
Ma)-Britt Nilsson 
Birger Malmsten 
Alf Kiellin 
Gary Cooper 
Rita Hayworth 
Van Heflin 
Peggy Castle 
Wilham Taiman 
Mane Windsor 
Commentary by 
Jon Rollason 


Robert Miuchum 

Julie London 

Gary Merril 
(NC) Not tor Children 
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Box-Orrict. ANGLE 
Golapinn os and | thought- —— murder 
pres- 
tige and ae proposition INC ) 
’ u naval melodrama 
"«c) 


Danish ** tarts and flowers ‘* melodrama 
So-so tithe Continental (NC) 


Comedy drama. 
ic) 


Capital light booking 


Stark sociological melodrama. Good 
“ second ** (C) 


Horrific hokum. So-so title 
penny “ (NC) 


* The Front Page '" type melodrama 
Good ** double bill © (C) 


Swedish melodrama. Title and director 
booking solely for art houses (NC) 


** catch- 


Musical comedy-drama Excellent star 
and general box-office proposition 
(cc) 

Gangster and sex melodrama. 
good Continental ** thick ear * 


Very 
(NC) 


Triangle melodrama. Good exploitation 
X certificate (NC) 


Marital comedy. 
booking (C) 


Capital adult light 


Adventure comedy-melodrama. Good 
British star and title hokum (C) 


English sub-titled French melodrama 
Proposition solely for art houses (NC) 


Trial melodrama. Very good British star 
booking particularly for better-class 
halls (C) 

Romantic crime 2. 


Off-beat 


Usable 


Docamentary. 
offering (C) 


* gimmick *" 


Service romp. Capital British title and 
star light booking (CC) 


Gangster melodrama. Reliable * 
bill ** ( 


* double 


adventure 
British box- 


Large-scale “iron horse 
melodrama. Infallible 
office proposition (CC) 

Italian small town comedy 
specialised hall 


** Paper back ° 
Se-so ** second 


Modest 
* rib-tickler “ (C) 


political melodrama 
"4“c) 


French vice-melodrama Continental 


* red meat " (NC) 


Children’s adventure story. Good chil- 
dren's matinee booking (CC) 


Adventure melodrama. 
British booking (C) 


Very good 


Colossal religious-sex spectacle Box- 


office certainty (C) 


Reliable 


Fast-moving 
om i" 


melodrama. 
(Cc) 


Island crime melodrama 
diing ** British” 


Fair to mid- 
programmer (CC) 


Swedish romantic melodrama 
art house fare (C) 


Solely 


Military = melodra Outstanding 
booking. “particuteriy for discrimina- 
ting a «c 

Outdoor melodrama. 
* second ** (C) 


Reliable 
Down-to-earth documentary. Good quota 
interest featurette (C) 


Post-Civil War period outdoor melo- 
drama. Very good off-beat Western (C) 


*British Quota Picture 


Kine.” 
Review 
Oct. 1 


Oct 
Oct 
Oct 
Oct 


Oct 


Oct 


' In Colour 


1959 


RELEASE 
Date 
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ABC ANNUAL CONFERENCE 1959 


See 


Optimism and faith in a prosperous future was the keynote of ABC's Annual Conference held this year in two parts—for Scotiand, Northern Ireland, the 


North and Midlands in Harrogate, and for Southern England in London. W. Cartlidge, assistant managing director, received enthusiastic receptions 
Other speakers were L. E. Carpenter and F. C. Cockerill, circuit supervisors, and David Jones, controller of publicity and advertising 


at the conferences. 
for ABPC. W. Cartlidge is seen above addressing the Southern section of the conference 


G. Merrett, W. A. Clarke; Miss G. Flood, G. Evans, 
j. J. Kaye, J. W. Baker, P. A. Ratcliffe, W. Cartlidge, 
on of the conference; J. H. MacDonald, M. J. Zagury, 


’ David Jones addressin 
B. Robinson, C. Smith, L. H. Crate a Lake. Pictures from the Northern conference overleaf 


hern conferenc 

Coombes, J. ¢€ f 
W. H. Woodroffe, G 
L. G. Lamm, G. Jame 


>outhern sec 
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At the Northern conference W. Cartlidge presents the ABC National Publicity Contest trophy to J. W. Wilkinson, district manager of the winning 
Leeds district; W. Cartlidge with (from left) G. W. Brandon, Mrs. J. Chapman, L. E. Carpenter, B. V. Hornblow 


Po a 
Ca 
fo 


a 


hae, ES 


9 CO le a Aaa 


W. Cartlidge congratulates four managers from Leeds district—R. H Romaine, L. Key, M. H. Wall, R. Helley; Birmingham district manager, E. B-. 
Gold, chats with circuit supervisor F. C. Cockerill 
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OUTSTANDING feature of “ Hell is a City,” 
the Associated British-Hammer production now 
filming at ABPC Elstree, is the unusually high 
number of important parts given to screen new- 
comers. Af least five prominent parts are 
played by people who have never faced the 
cameras before. 

Says director Val Guest, who also wrote the 
script: “I have always made it a principle to 
give a first chance to at least one newcomer in 
all the films I have worked on. But in this one 
I have really gone overboard.” 

In the past the policy has paid off, and it was 
t2 Guest films that first chances were given to 
such people as Jean Simmons, Michael Rennie, 
Guy Rolfe, Jean Kent and Belinda Lee. 


Willingness 


Guest was last at Elstree 26 years ago working 
on * Maid of the Mountains ” . a8 an actor, 
which explains his willingness to help youngsters 
today 

‘I knew what getting a break meant then,” 
he says, “‘ and it's still as tough today.” 

His personal acting career, however, died a 
very rapid death and he switched to scriptwrit- 
ing. Today he is this country’s most prolific 
film-maker. “ Hell is a City” is the 6%h film 
on which he has worked, either as a director, 
producer or writer. 

But from this vasi number of pictures it is 
almost impossible to draw a pattern, only a 
near showmanlike flair for catching the public's 
eve. 

Guest has seen the Armed Services, for in- 


by BILL EDWARDS 


stance, from such different viewpoints as “ Up 
the Creek and “ Camp on Blood Island.” 

He has excited audiences with such diverse 
pictures as “ The Quatermass Experiment ” and 
the controversial “* Yesterday's Enemy.” 

And he has presented comedy in such varying 
guises as “Life with the Lyons” and the 
musical satire “ Expresso Bongo.” 

Possibly his best two pictures were made this 
year—* Yesterday’s Enemy” and “ Expresso 
Bongo,” both of which, it can be predicted, will 
be successful box-office as well as personal 
prestige pictures for Guest. 

“Hell is a City,” produced by Michael 
Carreras, is the first to be made by Hammer for 
Associated British. It is based on the book by 
ex-Manchesier policeman Maurice Procter and 
stars Stanley Baker backed by Donald Pleasance, 
Billie Whitelaw, Joseph Tomelty and Maxine 
Audley. 

Baker plays Det.-Inspector Martineau, whose 
waking thoughts are occupied with the intense 
desire to apprehend Starling, a vicious killer on 
the run, played by John Crawford. 

The production is in black-and-white, Arthur 
Grant lighting. 


+ . + 


CHARLES FREND directs “Cone of 
Silence,” Aubrey Baring’s production which be- 
gins filming at Shepperton next week. 


+ + 


VAL GUEST has bought the screen rights of 
Ronald Wilkinson's novel “ Full Treatment.” He 
plans to make it as a Val Guest production early 


Like this’... Val Guest explains how to Billie Whitelaw and John Crawford during a scene in 
Hammer's “ Hell is a City "’ now filming at ABPC Elstree 
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next year. It is a psychological thriller and calls 
for foreign location sequences, 

Said Guest: “I'm excited about the book — 
I think I've beaten Hitchcock to this one!” 


Guest also plans another picture for Associated 
British — a sophisticated comedy with music. 


+ + + 


STANLEY BAKER looks like following 
Richard Attenborough into the small, select group 
of British actors turned producers. 

Stanley Baker Arts, the all-Welsh production 
company he set up recently with Harry Secombe 
and Donald Houston, hopes to start its first pic- 
ture early next year. 

The script is now being written. 

“ At first it may sound a comedy,” said Baker, 
“ but in fact is quite a serious subject. 

“It deals with the re-forming of a brass band 
in a Welsh mining village, and of the effect this 
has on the lives of the bandsmen and community. 
I say it is a serious subject because of the impor- 
tance a brass band has in such a community. 

“I set up the company to find suitable scripts 
for myself. You can sit around for ever waiting 
for the right scripts to turn up. 

“When I look back I regret some of the pic- 
tures | was involved in, though to gain experience 
they were unavoidable.” 

Before he can settle down to his personal pro- 
duction, however, he has two further pictures to 
complete—Anglo’s ** The Concrete Jungle "’ which 
starts at Merton Park on December 7, and 
Hammer’s Western, “‘ The San Siado Killings,” 
due to start filming in Spain next February. 


+ + + 


LATEST of the pictures for Sydney Box 
Associates, “‘ The Challenge,” is well in produc- 
tion at Twickenham Studios. 

John Temple Smith produces, John Gilling ts 
the director and the cast is headed by Anthony 
Quayle, Jayne Mansfield and Carl Mohner. 

It is likely that Lewis Gilbert will take his 
production, “ Touch Jt Light " into Twickenham. 


+ + + 


DISNEY’S £2 million production “ Swiss 
Family Robinson,” now on jocation in Tobago, 
has run into heavy monsoon rain which has 
been falling continuously for more than three 
weeks. 

As a result production manager Basil Keys 
has told the crew that the original schedule 
which would have enabled everyone to be home 
for Christmas has now had to be re-vamped. 

The picture is unlikely to be completed before 
late January. 

A specially built stage has been utilised and 
all interiors—scheduled for later in the picture— 
have now been filmed. 

“ Swiss Family Robinson,” produced by Wil- 
liam Anderson and directed by Ken Annakin, has 
been in Tobago since August. 


+ + + 


JOHN PADDY CARSTAIRS will direct the 
Associated British Charlie Drake comedy “ Sands 
of “the Desert,” scheduled to start filming in 
January. 


uv 


PAUL JONES" 
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THE industry is shortly expecting an an- 
nouncement from the government agreeing to 
an increase in viewing time. The decision to 
allocate more hours on the air was held up until 
the Gencral Election had been fought. 

It may be recalled that, as far back as last 
December, the ITV companies, and ITA in par- 
ticular, were pressing for an increase in hours, 
both during the week-end and in the early morn- 
ing and afternoon. 

It is not likely that the government will fall 
in with the idea of unlimited viewing, but now 
that the BBC has joined with Val 


equesting cxtra time 


Parnell in 
the decision in favour of 


an increase cannot be postponed for much 


long 


Serious programmes 


The two companies likely to gain most advan- 
age from the inerease are ATV and ABC who 
have been pressing for permission to begin 
broadcasting on Saturday and Sunday mornings 
Both companies get peak audiences during the 
week-ends, the former in London and the latter 
in the Midlands and North 

It i also 
that a fai 
should be 


likely that the government will insist 
proportion of this extra viewing time 


devoted to the more serious type of 


programnx« ¢., talks, documentary shows, edu 
cation and all forms of cultural activity is 
against quizzes and variety programmes. The 
#6 no doubt that the contractors will be only too 
pleased to accede to this request 
+ + + 

FEATURE film directors are finding a lucra 
ve outl for themselves, while awaiting their 
next motion picture, by handling 15, 30, and 60 
second commercials Thi $ a comparatively 


new factor m th ndustry which few people 


appreciate and ; dy it has provided many top 


directors with rood velthood until the next 
n Zz ti ture Conk wong 

\ number of commercial films are presented 
amd mounted with as much care as if they wer« 
features going out for cinema exhibition. Ther 
" many mcenmtives for the advertising agen 
to alloca big moncy for these “* commercial 
productions There are the festivals and the 
prestige resulting from the prize-winning films 
There is the pleasure of the clicnt in sceing a 
glossy presentation of his product on film; but 


the most importamt point is that, on an average 

s the qualt ‘commercial that sells the 
product 

Two young women who started up in the 
advertising film business a couple of years ago 
reaping th 
ypproach to film commercials 
Hilary Mackendrick, wife of 
drick the film director, 


wife of a solicitor 


ire now rewards of this. quality 
They afte Mrs 
Sandy Macken- 
and Mrs. Sherry Colman 
Both had previous advertis- 
ing and film experience: Mrs. Mackendrick had 
worked as a producer at one of the leading 
agencies, while Mrs. Colman had several years’ 
experience working on the accounts side of an 
advertising agency in America. 

They made their first commercial for J. Walte: 
Thompson who wanted something of quality for 
Lyons, The end product was so good that orders 


by TONY GRUNER 


followed fast. Since then their company, F. M. 
Lioyds, has made more than 400 commercials 
and documentary films, including two 15-minute 
films for the BBC 

What is the secret of the company’s success? 
As given to me by Mesdames Mackendrick and 
Colman, there are three reasons 

“We have always insisted on a 
approach to commercials. Not only the best 
technicians but, for practically every film we 
make, whether 15 seconds or 15 minutes, we 
engage an experienced and talented film 
director; men like Charles Frend, Guy Hamil- 
ton, Michael Truman and Lindsay Anderson: 
almost the entire roster of the best British film 
directors have made films for us in the last two 
years 


quality 


“We are not greedy and are entirely a com- 
petitive orgamsatvion We have no large suite of 
offices and big overheads, although, of course, 
there is a unit and administrative staff at our 
headquarters in Chelsea and maturally we rent 
editing rooms in Soho. We are content to make 
small but steady profits and we have based our 
business on long-term planning rather than 
quick, easy money. 

“We decided early on in our operations to 
use the facilities of a major film studio rather 
than some of the smaller places which 
‘specialise " in TV productions. That is why, 
with the exception of those films which have to 
be shot on location, all our commercials are 
made at Shepperton. We think this is a wonder- 
ful studio and for servicing our type of opera- 
tion it could not be better. It enables us to give 
1 quality gloss to all our production and we are 
very happy to be working there.” 


+ + + 


THE BBC has completed a 68-minute docu- 
mentary film about the BBC. It ts a big pro- 
duction with a cast of over 1,200 people, of 
whom 1,000 are on the Corporation's staff. The 
remainder are artists, commentators, personali- 
ties and musicians. They include Flora Robson, 
John Gregson, Frank Muir, Denis Norden, 
Richard Dimbleby and Francis Williams 

Object of the film is to deal with 24 hours in 
any day at the BBC. The film will be offered 
o schools, universities, and education estab- 
ishments in Britain and throughout the world 
ind, it is hoped, will be shown on onc of the 
networks in the States. “ Premicre” of 
This is the BBC” will be held at the Odeon, 
Square, on November 12 at 10.30 in 
the morning 


Mma jor 


Leicester 


+ + + 


WILL the success of Sydney Newman, ABC 
drama supervisor, lead to changes in the drama 
set-up of other programme controllers and even 
the BBC ? 

Newman has, in two years, created a unique 
position for this network. ABC's drama is the 
thing to the quality-type, spectacular 
drama shows presented in the U.S. Newman's 


closest 


position is equivalent to such top producers in 
the States as David Susskind and Fred Coc, who 


engage directors, script-writers, set designers, 
composers, and integrate them into an artistic 
whole. 


He is the only drama supervisor who has 
taken the long road of getting his plays written 
specially for television. He pays more for 
scripts than any other supervisor and enables 
ABC to give more production values to cach 
play than any other company. 

Donald Barry, the BBC's head of drama, in a 
recemt announcement said that the next 60 plays 
to be presented by the corporation were well- 
known stage successes, adapted for television. 


Granada’s head of drama, Philip Mackie, has 
been taken off this gruelling job to produce and 
write the one-hour comedy-mystery programme 
* Knight Errant.” 


ATV has no head of drama and scripts are 
selected either through H. M. Tennant or Harold 


Jamieson, assistant production controller to 
B. H. Ward. 


A-R has a head of drama, Philip Wiles, and 
a script supervisor, Patrick Campbell, but failed 
to give recent plays the quality production values 
of ABC. Compare, for example, A-R’s “A 
Postcard from Alison” with the exciting pro- 
duction of “No Trams From Lime Street,” 
presented by ABC, or, in a_ controversial 
approach, compare the recent plays of the 
London contractor with Patrick Brawn’s “A 
Trick of the Sun.” 


ABC’s Newman does not court popularity and 
some of his ambitious ideas have yet to achieve 
success, but for practical, concrete production 
resu'ts, he has brought his company to the top 
of the league as far as television drama is con- 
cerned. 


+ + + 


IN SPITE of critical blasts, some of which 
came from this pen, “The Third Man,” the 
BBC-National Telefilm Associates co-production 
television series, is making slow but definite pro- 
gress in the TAM ratings. For the week ended 
October 28, “The Third Man” was the top 
BBC programme in London, Midlands, South 
Wales, Southern and the Northern regions: in 
the latter area, however, it shared its position 
with “ The Lone Ranger" and the new BBC 
one-hour western, “ Laramic.” 


While the series has not made any dents in 
the top ten ITV network shows, in South Wales 
it was second in the top ten with a 60 per cent. 
rating as against “Wagon Train” which was 
first with a 69 per cent. rating. 


1 will report on any big changes in its position 
from time to time. 


+ + + 


JOHN HALAS, of Halas and Batchelor Car- 
toon Films, Ltd., and John Ferno, the Dutch 
film director, have formed a new British com- 
pany, Cinesphere Limited, to make “ feature 
films of international appeal,” but their first 
assignment has been a twenty-minute Eastman 
Color film which will be presented on American 
television networks as part of a Christmas spec- 
tacular. 


The film will show St. Paul's Cathedral and 
the choir being conducted by Leonard Bernstein, 
of the New York Philharmonic Orchestra 


Cinesphere was assigned to this chore by 
Robert Saudek Associates Inc., of New York. 
Physical production is in the hands of Ferno, 
direction is by Wendy Toye, and photography 
by Walter Lassally. 

Halas and Ferno have not yet decided whether 
tw offer their film for theatrical release im 
Britain or to one of the television networks. 
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REVIEWS—contd. 


the thing for the box-office’s distaff side. 
iron woman's picture, 

Story.—Caroline Bender, a college-educated 
provincial girl, reports at Fabian, a giant Madison 
Avenue publishing house, but immediately gets 
pushed around by Amanda Farrow, a frustrated 
middle-aged editor. At lunch, Caroline meets 
April, another newcomer, and Stage-struck Gregg, 
Amanda's secretary. Mike Rice, a handsome 
hard-drinking executive, shows interest in Caro- 
line and so does Mr. Shalimar, the girl-pawing 
chief editor. Also working on the same floor 
is Barbara Lemont, worried about her baby and 
her affaire with Sidney Carter, a married man 
Caroline, Gregg and April share a flat and sub- 
sequently Caroline receives word that Eddie, her 
hometown boy friend, has married an heiress. 
April learns she is pregnant, but when Dexter 
Key, her playboy lover, heads for an abortionist 
she throws herself out of his car and loses the 
baby. Ronnie Wood, an understanding young 
doctor, consoles her. Gregg fails as an actress 
and, after producer David Savage discards her. 
accidentally falls to her death. Amanda resigns 
and Caroline, who had rejected Eddie’s sugges- 
tion that she should become his mistress, takes 
over, Amanda soon finds belated marriage dis- 
appointing, returns and Caroline lets her have 
her job back. On leaving Fabian’s that evening, 
Caroline walks into Mike's arms. 

Production.—The picture, artfully rather than 
apuy titled, has a foosely woven “ why girls go 
wrong” pattern, yet contains many amusing, 
touching and tragic threads. Hope Lange handles 
a difficult chore intelligently as Caroline: Diane 
Baker is appealing as the trusting April; and 
Joan Crawford displays authority as the cynical 
Amanda ; but Suzy Parker tries too hard as the 
neurotic Gregg. Stephen Boyd registers as the 
true-blue, though bottle-bashing, Mike; Louis 
Jourdan excels as producer David; and Brian 
Aherne introduces a really bright cameo as Mr 
Shalimar, the ageing Lothario. Office routine is 
effectively broken up and _ the Settings and 
camera work beggar description. The sex saga 
is certainly encased in fabulous boards. 

Points of Appeal.—tIntriguing, if crowded, 
story, terrific cast, best-seller title, compelling 
feminine angle, catchy theme song, smart dialogue, 
extravagamt backgrounds, CinemaScope and 
Eastman Color. 


Cast- 


The Jayhawkers 


Paramount. American (A), VistaVision. Photo- 

graphed in Technicolor. Directed by Melvin 

Frank, Featuring Jeff Chandler, Nicole Maurey 

and Fess Parker. 9,931 feet. Release February 29. 
1960 

PRE-CIVIL WAR action melodrama, finely 
photographed in VistaVision and Technicolor. 
Based on fact, it describes attempts, happily un- 
successful, by the leader of the Jayhawkers, a 
ruthless outlaw band, to annexe Kansas. The 
villain has quite an adversary in the hero, also a 
bit of a rebel, and the fact that both have eyes for 
the same young widow gives additional piquancy 
and punch to the ding-dong struggle. Powerfully 
acted by a hand-picked cast, realistically staged 
and unfolded at the gallop, the meaty alfresco fare 
can hardly fail to satisfy both sexes, First-rate 
western, 

Story.—-Cam Bleeker, a hot-headed fellow and 
former Mexican war hero, breaks jail to see his 
wife. Arriving at his old homestead exhausted, he 
finds Jeanne Dubois, an attractive French widow, 
and her small children in possession. Cam learns 
that Jeanne’s husband has been killed and his 
own wife had died, following an affaire with 
Luke Darcy, head of the feared Jayhawkers, 
threatening Kansas. Cam is recaptured, but 
Governor William Clayton offers him a pardon 
if he will trap Luke. When Cam mects Luke, he 


discovers that his wife had surrendered to Luke 
willingly. Cam no longer seeks revenge, but does 
not approve of the way Luke takes over towns, 
first by scaring the inhabitants and then by posing 
as their saviour. Jeanne helps Cam plan Luke's 
capture, but the two men fall for her. Finally, 
Cam beats Luke to the draw, the Jayhawkers are 
annihilated, and Cam and Jeanne wed. 

Production.—The picture, which furnishes an 
engrossing and exciting account of anarchy in 
Kansas prior to the Civil War, neatly and stoutly 
embroiders its true tale. Jeff Chandler contributes 
an arresting performance as the knowledgeable, 
rich-living paranoiac Luke; Fess Parker registers 
in contrast as the uninhibited Cam; and Nicole 
Maurey makes a delightfully feminine Jeanne. 
Henry Silva heads a strong supporting cast as 
Luke's personal trigger-man. There is plenty of 
gunplay and suspense, much popular sentiment 
addressed to the fair sex, and a rousing, morally 
sound climax. Moreover, its backgrounds impress, 
and the wide screen and colour are used to 
advantage. 

Points of Appeal.—Holding yarn, stars, spec- 
tacular highlights, subtle feminine angle, realistic 
staging, VisaVision and Technicolor. 


Career 


Paramount. American (A). Directed by Joseph 

Anthony. Featuring Shirley MacLaine, Dean 

Martin and Anthony Franciosa. 9,469 feet. Re- 
lease February 1, 1960 

BACK-STAGE romantic melodrama, based on 
1 minor Broadway success. It delves deeply into 
stage folk psychology while illustrating a Thes- 
pian’s arduous journey along the rocky road to 
fame. The various types are skilfully drawn, but 
the play is so wrapved up in the theatre that 
the uninitiated are more likely to be blinded 
than thrilled by the glare and reflected glare 
from the footlights. Despite an imposing cast 
and flawless atmosphere, its chances of making 
the popular grade are slender. Star and title 
booking, mainly for sophisticated audiences, 

Story.—Sam Lawson, an aspiring actor, joins 
Maury Novak, slick opportunist and leader of 
a non-paying Greenwich village acting group. 
Sam marries his childhood sweetheart, Barbara, 
but his relentless pursuit of a career causes 
Barbara to divorce him. Maury suddenly wins 
recognition in Hollywood, but has no time for 
Sam. Sam then marries Sharon, nymphomaniac 
daughter of Kensington, a wealthy impresario, 
knowing she has a hooeless infatuation for 
Maury. Sam trades on the Kensington name, 
but is back where he started from when Sharon 
divorces him and weds Maury. Just as Shirley, 
an understanding agent, secures Sam a big part, 
he gets sent to Korea. On his return, Sam is 
blacklisted for unwitting Communist associations, 
and Maury treads the downward path for the 
same reason. Desperate, Sam takes a job as a 
waiter, but finally rejoins Maury and reaches 
the top in a hit play. 

Production.—The picture, told, except for the 
last reel, in one mighty flashback, leaves nothing 
out of its show business kaleidoscope, but, al- 
though neither the acting nor detail can be 
faulted, it somehow fails to make a powerful 
impact on the emotions. Just for the record, 
Anthony Franciosa runs the full gamut as the 
struggling Sam; Dean Martin thoroughly con- 
vinces as the wily Maury; Shirley MacLaine has 
her moments as the hard drinking, nympho- 
maniac Sharon; Carolyn Jones impresses as 
Shirley; and Joan Blackman is a decorative 
Barbara. It has a traditional happy ending, but 
the playing to the gallery is too long delayed. 
Of the theatre, it’s of interest principally to those 
with grease-paint in their veins. 

Points of Appeal.—Provocative title, stars, 
slight feminine slant, frank sex angle, and colour- 
ful backgrounds. 
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Behemoth, The Sea Monster 


Eros. British (X), Featuring Gene Evans, Andre 
Morell and Leigh Madison. Produced by Ted 
Lleyd. Directed by Douglas Hickox and Eugene 
Lourie. Screenplay by Eugene Lourie. Director of 
Photography, Ken Hodges. Musical Director, Ted 
Astley. 5,811 feet. Release December 6, 1959 


SCIENCE-FICTION melodrama, skilfully and 
generously cast in the horrific mould. It’s about 
an American biologist and an English physicist 
who trap a rampaging prehistoric monster, 
“ rejuvenated” by atomic fall-out, and, aided by 
the Navy, give it the old “ one-two.” The first 
half is a trifle technical, but, thanks to smooth 
acting, resourceful direction and clever camera 
work, it holds the interest until the creature, let 
loose in the heart of London, has its final--and 
fatal—fling. The ceric opus culminates on a 
breathtaking and really chilling note. Very good 
British gimmick offering. 

Story.—Tom, a Cornish fisherman, is found by 
Jeannie, his comely daughter, and John, her boy 
friend, on the shore dying from terrible burns. 
Thousands of decaying fish are around and John 
injures his hand through touching foreign matter 
near a rock. Steve Karnes, an American marine 
biologist, and Professor James Bickford, an 
English expert, are immediately contacted. Their 
investigations show radio-activity in the sea and 
later Karnes spies a giant sea monster, Shortly 
afterwards, a steamer is beached and burned out, 
a farmer and his son are mysteriously killed, and 
Woolwich ferry is wrecked. The authorities close 
the Thames Embankment. and a_ colossal 
Paleosaurus, an extinct monster revitalised by 
atomic fall-out, proves to be the cause of the 
trouble. The Navy is then alerted and the monster 
gets it in the neck. 

Production.—The picture has very little ro 
mance and less comedy, but suspense is built up 
steadily and prevents any flagging during the 
early stages. Gene Evans impresses as the go 
ahead Karnes; Andre Morell is equally effective 
as the cool, academic Bickford; Leigh Madison 
pleases in the small role of Jeannie; and the 
minor roles, too, are adequately filled. But, sound 
as the acting is, none of the human players has 
anything on the realistically fashioned and men- 
acing monster, Penultimate scenes of the terrify- 
ing creature destroying Westminster Bridge and 
trampling down Bermondsey on its way to the 
Thames carry a real thrill, while the actual fade- 
out hints that other radio-active members of the 
Palecosaurus group may well be out for blood 
Industrialites will await the inevitable sequel. 

Points of Appeal.—Topical terror tale, good 
cast, box-office title, spectacular highlights and 
obvious exploitation angles. 


Frankenstein's Daughter 


Directed by Richard 

Ashley, Sandra Knight 
7,598 feet. Release not 
fixed 


Eros. American (X). 
Cunha. Featuring John 
and Donald Murphy 


EXUBERANT horrific, “ inspired” by the 
Frankenstein legend. It concerns a crazy scientist 
who tries to build females from the organs, limbs 
and grey matter of the dead, but finally pays 
with his own life for assuming the Almighty’s 
prerogative. The extravagant yarn, vigorously en- 
acted, is modern in detail and necking and rock 
‘n’ roll help to vary the diet. There are few 
flat spots and the climax is at once salutary and 
showmanlike. Good title stunt offering, especially 
for the industrial “ ninepennies.” 

Story.—In one of America’s stately homes, 
Carter Morton, an elderly scientist, and Oliver 
Frank, his young assistant, are developing a new 
drug. Trudy, Carter's attractive niece, and 
Johnny Bruder, a healthy youth, love each other, 
but Trudy jis plagued by nightmares in which she 
becomes a monster. Little does she or Johnny 
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know that Oliver, a direct descendant of Franken- 
stein, has been experimenting on her in order to 
produce feminine life and that she actually is a 
nocturnal monster! Oliver and Elsu, his gro- 
tesque, halfwit gardener, are secretly engaged in 
the manufacture of a super female. When Trudy 
gets beyond Oliver's reach, he starts on Suzie, 
Trudy’s friend. Oliver kills her, but trips up, and 
a malformed she-monster results. It sets fire to 
the house, destroying both Oliver and jts horrible 
self. 

Production.—The picture is not too “ happy ” 
in its choice of monsters—they only frighten 
facially—but the events that lead to their creation 
are definitely macabre. Sandra Knight makes a 
comely Trudy; Sally Todd is also easy on the 
eyes as Suzie; and John Ashiey scores as Johnny ; 
but Donald Murphy lacks subtlety as Oliver alias 
Frankenstein ; and Wolfe Barzell is no more con- 
vincing as Elsu. A barbecue and jam sessions 
ease the tension, while the “cremation” of 
Frankenstein and the she-monster carries quite 
a kick. 

Points of Appeal.—Bizarre and chilling tale, 
title and “series” values, popular light relief 
and obvious exploitation angles. 


The Witness 


Anglo Amalgamated. British (U). Featuring Der- 
mot Walsh, Russell Napier and Martin Stephens. 


Produced by Jack Greenwood. Directed by 
Geofirey Muller. Screenplay by Julian Bond. 
Director of Photography, John Wiles. Musical 
Director, Ron Goodwin 5.217 feet. Release 


November 23, 1959 


POCKET gangster melodrama, with a strong 
juvenile element. It tells how the police use a 
small boy, son of an ex-convict, to trap his 
father’s ugly former associates. The plot has a 
few loopholes, but most are firmly plugged by 
Martin Stephens, completely natural as the 
youngster [here is plenty of human interest, 
brisk action slap-up finale and authentic 
London backgrounds. Good quota “ second.” 

Story.—After serving a prison sentence for 
theft, Richard Brindon promises his wife. May 
and small son, Peter, that he will go straight 
Rosewarne, an understanding police inspector, 
finds Richard a garage job, but Richard's old 
mod wants him to drive a getaway car during a 
raid. Peter overhears, secretly watches the rob- 
bery, doesn’t know that Richard rejected the pro- 
position, and gives the alarm. Rosewarne and the 
rooks learn of Peter's presence at the scene of the 
crime, but Rosewarne reaches the nipper first. 
He then lets Peter go, but pounces on the crooks 

Production.—The picture makes the most of 


Peter's fears that his father may not keep his word 
and genuine sentiment effectively underlines the 
rough stuff. Martin Stephens meets all demands 
as P Dermot Walsh is sound as Richard 
Greta Gynt has her moments as May: Russell 
Napier convinces as the shrewd Rosewarne and 
John Chandos looks the part as a gang leader 


The wharf and warehouse chase climax is really 
exciting, and its London backdrop, expertly 
photographed, covers a wide area. 

Points of Appeal.—Taut, tender and suspenseful 
tale, competent and popular cast, handy footage 


and U certificate. 
Strictly Confidential 
Rank. British (U). Featuring Richard Murdoch 


William Kendall and Maya Koumani. 
by Guido Cohen 
Screenplay by 


Produced 
Directed by Charles Saunders. 
Brock Williams. Director of 


Photography, Jimmy W. Harvey Musical 
Director, Malcolm Lockyer. 5,585 feet. Release 
November 16, 1959 
TIME-HONOURED British farcical comedy 
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It concerns a couple of “ old school tie ’” confi- 
dence men who unwittingly get involved in a 
crooked take-over bid and find themselves back 
on their uppers. The male co-stars work hard, 
but neither its plot nor the dialogue gives them 
much scope or encouragement. It belongs more 
to “ steam” radio than the screen. So-so quota 
light booking. 


Story.—-Maxine Milliard, a young widow, in- 
herits a large slice in Granny's Globules, a pop- 
ular pill, and connives with Basil Wantage, her 
solicitor boy friend, to create panic among the 
shareholders and seize control at a knockout 
price. Major Rory McQuarry and Commander 
Binham-Ryley, elegant, but impecunious, confi- 
dence men, innocently become tools of Maxine 
and Wantage, who put them in charge of the 
factory. Grimshaw, the shrewd works manager, 
soon catches on and alerts the shareholders. 
Maxine and Wantage are arrested, but Detective 
Inspector Shearing of the Fraud Squad allows 
McQuarry and Binham-Ryley, still hard up and 
hungry, to fade away. 


Production.—The picture has a fairly bright 
central idea, but unimaginative and unsubtle 
treatment causes it to peter out. William Kendall 
and Richard Murdoch signal every “ laugh” as 
McQuarry and Binham-Ryley; and Maya Kou- 
mani is merely a passenger as Maxine; but Wil- 
liam Hartnell, easily the best of the rest, or 
rather lot, scores as Grimshaw. The staging is 
barely adequate, and the verbal exchanges fall 
flat 


Points of Appeal. 
ticket and “ U ” 


Stars, handy footage, quota 
certificate. 


Sweet Beat 


British (U). Featuring Julie Amber, 
Sheldon Lawrence and Irv Bauer. Produced by 
Jefirey S. Kruger. Directed by Ron Albert. 
Musical Director, Malcolm Lockyer. 5,915 feet. 
Release not fixed 


Archway 


COMEDY melodrama of show business, em- 
bellished with songs. It’s about a silver-throated 
girl who enters for a beauty competition, but 
runs into heart trouble. The script is artless and 
the cast uneven, but versatile guest artists and 
vuthentic holiday camp and night club back- 
grounds, sharply photographed, keep its modest 
end up. Usable quota “ second.” 


Story.—Bonnie Martyn, a comely wench, wins 
a heat in a beauty and talent contest at Butlins 


Camp. The prize is a London recording test 
ind Bill Lacey, Bonnie’s fiance, accompanies 
her to Town. Their old friend, Al Burnett, enter- 
tains them at his Stork Club and introduces 


Gerry Turner, a recording executive. Bonnie 
makes a radio appearance and is then persuaded 
by Dave Lefferts, an American producer, to visit 
New York. Dave holds back Bill's letters and 
forces his attentions on Bonnie, but she throws 
him out. Bill warmly greets Bonnie when she 
returns home. 


Production.—The picture, a mild warning to 
the stage struck, goes slightly Lyceum towards 
the finish, but otherwise puts “ striptease” and 
song before the serious. Julie Amber sings ade- 
quately and looks attractive in a bathing suit as 
Bonnie, and Al Burnett is natural as himself, but 
the rest of the males don’t amount to much. 
The vocal interludes are, however, popular, and 
both Butlins and the Stork Club enjoy a bit 
of free publicity while giving the show atmos- 
phere. 


Points of Appeal.—Topical tale, appropriate 
asides, title, handy footage, British label and U 
certificate. 


We Die Alone 


Renown. Norwegian (A). Directed by Arne 
Skouen. Featuring Jack Fjelstad, Henny Moan 
and Alf Malland. 7,191 feet. Release not fixed 

SEMI-DOCUMENTARY Resistance melo- 
drama. Made in Norway from David Howarth’s 
best-seller, it covers Nazi-wanted saboteur Jan 
Baalsrud’s amazing lone trek across vast, menac- 
ing, ice-bound Norway to neutral Sweden. The 
heroic tale unfolds against authentic back- 
grounds and, despite its length, grips firmly. The 
climax subtly combines dignity and showman- 
ship, and the camera work is superb. Outstanding 
offering, particularly for good and high-class 
halls. 

Story.—It is March, 1943. Jan Baalsrud, a 
Norwegian saboteur, and three comrades land on 
the Norwegian coast intent upon destroying a 
German airfield. They are betrayed and only 
Jan, injured in a foot, survives. Hunted by the 
Nazis, he sets out alone for Sweden, but, al- 
though occasionally receiving help from local 
inhabitants, suffers dreadful privation, is over- 
whelmed by an avalanche and trapped in the 
snow. Finally, Laplanders find him and smuggle 
him, more dead than alive, over the border 
during a reindeer stampede. 

Production.—The picture, clear proof that fact 
is stranger and more exciting than fiction, gives 
a vivid impression of the courage and endurance 
of Jan Baalsrud, stoutly portrayed by Jack 
Fjeldstad. Its fugitive supporting characters, too, 
impress, while the director conquers every temp- 
tation to colour the narrative with conventional 
combat sequences. The hero's hairbreadth e¢s- 
capes, dire suffering and spectacular dash for 
freedom easily maintain essential momentum. 
English sub-titles are employed but the film's 
action is far more eloquent than words. Definitely 
epic stuff! 

Points of Appeal.—lInspiring real life tale, Jack 
Fjeldstad’s clever performance, unforgettable 
highlights, accurate detail and great title. 


The Lovers 


Mondial. French (X). Dyaliscope. Directed by 

Louis Malle. Featuring Jeanne Moreau, Jean- 

Mare Bory and Alain Cuny. 7,830 feet. Release 
not fixed 


SEX melodrama, made in France, but given 
English sub-titles, It concerns a woman, bored by 
ooth husband and lover, who suddenly _ finds 
ecstasy from out of the blue. The erotic tale 
moves in sophisticated circles, but wastes so much 
time puting the “ heroine” and “hero” to bed 
that most audiences will be fighting against sleep 
long before the end, Booking mainly on title. 

Story.—Jeanne, wife of Henri Tournier, a dull 
provincial newspaper proprietor, and mother of 
a small daughter, relieves her monotony by 
paying weekly visits to Maggy, her socialite 
Parisian friend. She takes a lover, Raoul Flores, 
a polo player, but tires of him, too. Meanwhile, 
Henri gets suspicious and invites Maggy and 
Raoul for the weekend. Jeanne’s car breaks down 
while she’s hurrying home and Bernard Dubois- 
Lambert, a casual young fellow who hates the 
smart set, gives her a lift. Henri asks Bernard to 
stay the night, but neither Jeanne nor Bernard can 
rest. They meet in the garden and are immediately 
overwhelmed by passion. The next morning the 
pair go off together. 


Production.—The picture opens stylishly with a 
polo match, but the carnal capers, drawn out, lose 
intimacy on the wide screen. Jeanne Moreau fails 
to achieve the impossible and win sympathy as 
the frustrated Jeanne; Jean-Marc Bory is even 
less convincing as great lover Bernard; and 
Alain Cuny makes a tactless Henri. The English 
sub-titles are adequate, but not much of its taste- 
less action needs explaining. 

Points of Appeal.—Title. 
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Showmathio 


POSTER ART has become a very specialised 
medium and the cinema poster can stand com- 
parison with almost any other. 

From the crude and badly designed examples 
of a few years back, today’s cinema poster is 
usually of a fairly high standard. 


Those responsib‘'e for our poster designs can 
either draw their inspiration from the first adver- 
tising plans for the film, or work on original 
lines. 

In favour of the former, there is the argument 
of continuity—to carry the same appeal, both in 
illustration and copy, throughout the picture’s 
run. 

This obviously ignores the varying tastes of 
people from different countries. Many top selling 
posters from America fall flat over here, and they 
are adapted to our own phraseology. This often 
results in a loss of impact. 

Those who work on original lines have two 
courses open to them. Either they design in 
abstract, incorporating film illustration as a 
secondary item of appeal, or they rely on film 
illustration as the main attraction. 

I think the second is the more powerful. The 
right still with the full atmosphere of the fi'm’s 


by FRANK HAZELL 


story and background, has twice the selling power 
of even the most ingenious sales slogan. 

Many poster designers would agree with this, 
but how often is that special still available? 

it is surprising how hard it is to find one that 
has just that something special. 

On rare occasions it does turn up and the whole 
selling campaign can be worked on this single 
picture. 

If only those responsible for making stills would 
give just that extra thought to the publicist—to 
provide him, not with a sequence of story con- 
tinuity shots, but photographs which on their own 
have the power to intrigue and to interest. 

It has always been considered bad policy to 
produce stills from sequences not included in the 
film, but for the purpose of providing sales 
material, I can see nothing wrong with such a 
formula. 

Producers complain about the quality of design 
in cinema posters and blame the publicist who 
too often has next to nothing to work with. 

To sell a film you cannot only rely on good lay- 
out and design, you have to show what you are 
selling. 

The pictorial illustrations supplied by many 
studios are the films’ worst enemy. 


THE COMPANY OF SHOWMEN 


Army provided atmosphere 


THE WAR, it seems, has passed into the field 
of nostalgic memory, and the many films pro- 
duced with stories centred around the various 
theatres of war can benefit in their general 
exploitation, either through the co-operation of 
the Army, in the medium of display, or by con- 
tact with those who served in the particular 
regiment Or area. 

D. Mackrell, Haymarket, Newcastle, used both 
angles to get over “ Yesterday's Enemy.” To 
the press show he invited a couple of Generals 
and men who had served in the Burma 
campaign. 

His theatre display was mounted by the Army 
recruiting authorities, and an authentic atmo- 
sphere was achieved. 

Both ideas gained top press, with television 
coverage on the arrival of guests for the press 
showing. 

A newspaper contest in which readers were 
asked to tell of the futility of war was run in 
one paper, and a souvenir number of the 
Evening Chronicle carried pages of pictures, both 
on the film and the personalities featured. 

Paul Ratcliffe, Regal, Wembley, gained further 
press on his theatre’s 30th anniversary when he 
invited Marian Collins—Jane of the “ Huggett ” 
series—to present the prizes to winners in the 
anniversary contests. 

Good theatre display preceded the event, with 
details of the young actress’s visit, together 
with the prizes to be presented. 

Over 300 well-wishers gathered outside the 
Ritz, Market Harborough, to watch the main 


stunt for W. G. Brooks’s campaign for “ Rally 
Round the Flag Boys.” 

They were there to cheer the local 72-year- 
old “ personality” as he climbed the flagpole 
erected outside the cinema for the film’s six-day 
run. 

ATV Midland television news covered the 
ascent and contact with the cinema was main- 
tained by two-way telephone. 

This kind of stunt obviously is of great interest 
to the press—reporters climbed the pole to inter- 
view him and a steady crowd of spectators kept 
vigil. 

Five national papers gave over 30 inches to 
the story and, whilst Mr. Brooks does mention 
other angles of publicity, they all pale against 
this stunt that did indeed have the boys rallying 
around the flag. 


Fan club 


A 17-year-old patron of the Essoldo, Dews- 
bury, had a telephone conversation with Frankie 
Vaughan in Las Vegas, over 5,000 miles away. 

This was the start of a “I Love Frankie” 
campaign that J. K. S. Webster organised to 
give punch to his screening of “ The Heart of a 
Man.” Press were present, together with mem- 
bers of the Fan Club, when the call was made, 
so top coverage resulted. 

Away from the theatre, Mr. Webster concen- 
trated on shop display and good full windows 
were gained—all with punch and emphasis on 
the star. 


NEW MEMBERS 


G. E. Bennett, Gaumont, 

W. Crawford, Gaumont, Hamilton. 

A. E. Hallam, A/M, Metropole, Notting- 
ha 

T. , Hawkings, Palace, Arbroath. 

L. 

D. 


Burslem. 


A/M, ABC Ritz, Wallsend- 
on- 
G. kite, Odeon, Upper Holloway. 
o D. Negus, Odeon, High Wycombe. 
A. Simpson, Gaumont, Ayr. 
G. R. Tannahill, A/M, Regal, 
nock. 
B. Thompson, A/M, Tower, West Brom- 
wich. 
D, W. J. Willmott, A/M, Odeon, South- 
ampton. 


SEALS OF MERIT 


N. Peters, (First), Ambassador, 
(Life Member No. 136.) 

R. C. Melver (Third), Odeon, Ashford. 
(Life Member No. 137.) 

W. Roberts (Fourth), Capitol, Wallasey. 
(Life Member No. 211.) 


Kilmar- 


. lough. 


There is no doubt that one good stunt has a 
greater impact than a diffused campaign that on 
balance may be larger. 

As I expected, during the election period man- 
agers were not slow to have their own 
favourites for gaining votes. 

L. H. Pigg, Haymarket, Newcastle, 
Land Rover making a town tour with “ Vote for 
Left, Right and Centre.” Whatever your 
political opinion, you couldn't complain! 

A. E. Barker’s original report on his theatre, 
the Ritz, Muswell Hill's participation in the 
Hornsey Carnival seems to have gone astray 
when it was Originally sent, so these details are 
rather late. 


had a 


Prominent 


Being actively engaged in most of the Carnival 
arrangements, particularly in association with 
the selection and crowning of the Carnival 
Queen, he saw that the Ritz was as prominently 
featured as possible. 

As always, there was good local press and, 1 
hope, a similar return in theatre attendance. 

John D. Payne, Gaument, Holloway Road, 
would normally make quite certain that the 
police would have no complaints about his 
theatre publicity, but I am sure he welcomed 
their intervention during the street stunt he was 
operating for “ Upstairs and Downstairs.” 

A young lady making a town tour in a yellow 
bubble car was stopped because the crowds 
that followed caused an obsiruction. 

With notebook out and a shapely bathing beauty 
leaning from the top of the bubble car, one 
wonders what were the statistics that the con- 
stable was mainly interested in—the loca] press 
also had its own ideas about such zeal. 

One of the best British double bills “ Gene- 
vieve " and “ Doctor in the House * had a further 
fillip when R. J. Crabb, Lyric, Wellingborough, 
gave each another good boost. 

For “ The Doctor,” the stretcher party made a 
tour of the town and the other old crock found 
itself once more the main attraction in the theatre's 
foyer. 

No question of resting on the film’s reputations, 
Mr. Crabb made sure the town had the full treat- 
ment all over again. 

P. A. Weight, Regent, Great Yarmouth, gained 
good press from the personal appearance Bernard 
Bresslaw made to support the screening of “ The 
Ugly Duckling.” 

This engagement 


came in the middle of 
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Bresslaw’s honeymoon which shows what a good 


vouper ten me. Lhe Showman also commends... 


tive advance publicity is the trailer. 

Many are now available in 16-mm. and it is Figures in parentheses indicate number of credits 
possible to take them away from the theatre. Re- 
ports have shown how effective they are when 


displayed in shop windows, factory canicens o ABBOTS, J. W., Regal, Newbury: Operation Bullshine, Passport to Shame, theatre publicity (6). Farmer, 
inside stores. Some Like it Hot, Woman Obsessed, Serious Charge, P. G., Odeon, Sidcup: Ferry to Hong Kong, The 
’ Last Train from Gun Hill, Knock on Wood, Darby Heart of a Man (2). 

L. J. Brinley, Gaumont, Exeter, used his trailer oO Ce and the — ressee. Submarine ‘“- (8) GROU, L., Regal, Woolwich: The Ugly Duckling 
for “ Al Capone’ for masking in a car trailer — a ie axe ee a hw: = ~~ Operation Bullshine (2). Goss, R. P., Gaumont, 
he was able to screen the moving advance plug at Public ee ae a ‘a. fk Sg Sewn a a Gent, H., Hippodrome, Liver- 
various spots where parking was allowed. An Bristol: Public relations, The Hanging Tree (2) meat A — ~ Roared. Graves, LW.» teen. 
idea that could well be used on a greater scale Archer, D. 3., Empire, Coventry: Rio Bravo, Left, j oy gg tees 

ghar Right and Centre (2). ‘Arksey, L. H., A/M, Regal. Odeon, Uxbridge: The Heart of a Man, children’s 


covering perhaps the whole month's programme Roshdale: Life in Eaneracncs Ward 10, Up Periscope. club (2). Gurr, C. W., Odeon, Barnet: Ferry to 


; Hong Kong, S ike it Ho ; 
Cc, F. Bigwood, Odeon, West-Super-Mare, had . age Te the auest, 5 ove is any Fesfenien. — of y amyg Sag 2 aaa t, = bay 
‘ : ‘ aoe ame ¢ Hanging Tree (6) ew. L., Savoy, : : a at ' *s 
two Sapphires making a town tour to plug the Colas Sublie teentene, Tadiecen: ‘She -Uodien Barnsley: Subway in the Sky. Graves, P. J., Pic- 


film of the same name Ones, Man on the Prowl (4). Adams, D. G., Regal, _, “—— age a hy Ba. —— 
. 4 . . - f, SAOL Ie ons 
Driving around in one car was Miss Sapphire Kirkcaldy: Public relations City Jungle, Up Periscope (3). Gray, A. " Ritz, 
and on her arrival at the theatre she was given BUTLER, T.. Regent, Crosby: Al Capone. Bolton, Chatham: Shake Hands with the Devil, Tiger Bay, 
full star treatment A simole idea, but given H. T.. Palace, Eltham: The Ugly Duckting, Opera- aa gr gr Sag of the F.O., public relations, The 
the right treatment it can be very effective ion Bullshine (2). Bailie, H. W., Rhul, Burnside ound of the Baskervilles, The Ten Commandments 
the right trea uw ca e effective Life in Emergency Ward 10, The City Jungle (2) (6). Gold, 3., Grosvenor, Hillhead Carry on Nurse, 
Brodie, C. F.. Pavilion, Barrow-in-Furness: Never public relations, Hercules, Tarzan’s Fight for Life 
Steal Anything Small. Bentley, G. R.. Odeon, Lian- The Lady is a Square (5) Crossman, H., Savoy. 
Effective dudno: Darby O’Gill and the Little People, Danger Uxbridge: The Spider, Beyond this Place, Alias Jesse 
Within (@). Bernard. G.. Odeon, Luton: Ferry to James. Ten Seconds to Hell, The Bandit of Zhobe, 
—_ . . Hong Kong. Baker, G., Gaumont, Manchester: South The Hound of the Baskervilles (6). Ghisletta, E., 
E. A. Gislingham, Gaumont, Chelienham, had Pacific. Bice. H. C.. Gaumont, Perth: Simba Odeon, Well Hall: Ferry to Hong Kong, The Shaggy 
the help of his traince manager to stage a very Brooks, W. G.. ~~" Market Harborough: The Cap- Dog (2) 

effective display for “* The Buccaneer.” A. P. G. tain’s Table ianc H. A., Regal, Cheshire: The HALLAM, A. E., Metropole, Nottingham: Carry on 
Jeary arranged lisplay of awtique pistols, which Captain's Table, Too “Many Crooks, The Geisha Boy Teacher. Hornblow, B. V., Rex, Consett: Public 
arrangee a Cisplay OF alstique pistols, c G). Beot, A., Regal, Southport: Theatre publicity, relations, children’s club (2). Henderson, W., Gau- 
mounted in the forefront of an attractive model public relations, Operation Bullshine, Left, Right and mont, Ashton-under-Lyne: Sapphire, The Black 
galleon made an ideal setting for the normal film Centre (4). Baines, P.. A/M, Regal, Paisley: The Scorpion (2). Hebball, H., Odeon, St. Albans: Ferry 
display material Lady is a Square, Aumie Mame, Carry on Nurse (3) to Hong Kong, The Diary of Anne Frank (2). Hems- 
W . a i 1 kits for Brown, L. J.. Rex, Leytonstone: Rio Bravo, Alive ley. W. K., A/M, Odeon, Blackpool: The Big 
Window displays centred on the mode is 10 and Kicking @). Butler, B. H., A/M, Astoria, Brix- Country. Harvey, I. B.. A’'M, Gaumont, Finchley 
ships and weapons, also on books m: The Shaggy Dog, Some Like it Hot, The Heart Idle on Parade. Haigh, D., Palace, Heckmondwike 
aa . , 5 : , of a Man, Ferry to Hong Kong (4). Brookes, E. W.. Press publicity, children’s club, public relations, The 
A bold foyer display incorporated into a con- A/M, Gaumont, Streatham: The Mouse that Roared Square Peg, Cinderella (5). Harold, C. H., Odeon, 
test fo Heart of a Man™ was arranged by E. ; Morden: Ferry to Hong Kong. Maycock, B. E., 
Barry the Gaumom, Bournemouth CULLY, N., Coliseum, Whitley Bay: The Old Man Gaumont, Wimbledon: The Shaggy Dog, The Heart 
und the Sea, Room at the Top, The Lady is a Square, of a Man (2). Hodgson. P. A.. Odeon, Whitton 
This featured a p'cture of Frankic Vaughan Love is my Profession, public relations, theatre pub- Ferry to Hong Kong. Hobart, S. J., Odeon, East 

i rons were asked to place pins with labels city, Life in Emergency Ward 10, Press publicity Dulwich: The Shaggy Dog 


(8 Catte—l, A. G., Regal, Torquay: Rio Bravo, 


d, carry'ng name and address, where they Carry on Teacher, Yellowstone Kelly (3). Claughton, JOHNSTONE, L., A/M, Ritz, Wallsend: Love is my 
wht the heart was situated ABC, Handsworth: Children’s club, The City Jungle, Profession, No Trees in the Street (2). Johnson, 
; The Conqueror, Hercules, The Wizard of Oz E. H., Palace, Ashton-in-Makerfield: No Trees in 
was not the normal kind of anatemical Charlesworth, R.. Crown, Birmingham: The Shaggy the Street, Horrors of the Black Museum, The Lady 
ch, for Mr. Vaughan’'s hear it appears Dog. Collings, B. E., Rialto, Liverpool: Ferry to is a Square, Carry on Nurse (3). Jones, W. H.. 
be found in almost any part of his anatomy Hone Kone. Crisp, A. G.. Odeon, Southend-on-Sea Prince of Wales, Harrow Road: Al Capone, The 
Cay magn ng eer som ar et Tempest, Ferry to Hong Kong (2). Carter, E. C., Bandit of Zhobe (2) Jones, T. J., A/M, Granada, 
up was W aK oC who oferee Gaumont, Dagenham: Some Like it Hot, The Heart Liverpool: The Baited Trap, Room at the Top, 
ris as prizes f a Man. The Diary of Anne Frank (3). Cooke, Auntie Mame (3). Jakes. W. T.. Odeon, Bromley 
iB ll edad aia nae Bae © Beer W.. Odeon. Ketterine: Middle of the Night. Coe, Tarzan’s Greatest Adventure, Darby O'Gill and the 
’ y had anotner Food tie-up ie wety D. 3.. A’/M, Hippodrome, Colchester: Ten Seconds Little People, The Ten Commandments, Say One for 
long Kong when he managed to get the to Hell. The Buccaneer. Day of the Outlaw (3) Me, The Mouse that Roared (5) 
id r ’ h r het + n the . ‘ ay erlev ill i oO fale 
d in piv he tw en the Is of Clarke, D.. Ode n Be erley Hill: Daneer Wi thin, Top KYLE. W. G.. Odeon, Bury St. Edmunds: The Heart 
\ 1 Swanag to carry the film banner Rank records, Never Steal Anythine Small, The f M con @. 3. Olvm eon L 
‘ —— : Horse’s Mouth, The Baited Trap, Ride Out for of a Man. Key, W. J., Olympia, Cardiff: Life in 
wide R 6). Cech, B b. Sever, Seindoe: Look Emergency Ward 10. U p Perise ype (2). Kaye, J. 3.. 
ae most appropriate spot for ack la Aesee Eee 1c. eel Contielées —, ng Udy Duckling Rio Bravo, Alive 
film title. it also rricd m4x! Lif n Emergency Ward 10, The Hanging Tree (2) and icking, Life in nergency Ward 10 (4). Ken- 
— Pope fey os Crate. L. H.. Union, Dunstable: Alias Jesse James newell, F. C., Dominion, Southall: Up Periscope 
h rge number of peonle that ‘in Tih Wiener of Mined. & p Periscope. Idle on The City Jungle, No Trees in the Street (3). Kay, J.. 
d id the messag Daende Operation " poomteedeem” Lite jn thastenes Gaumont, Streatham: Darby O'Gill and the Little 
Ward 10, public relations, Sea of Sand, theatre pub- People, Say One for Me. Tarzan’s Greatest Adven- 
city, Press publicity (10). Crabb, R. 3., Lyric, Well- ture. public relations, children’s club (5). Kewhew 
reborough: The Usly Duckling, Look Back in L. H., Troxy, Stepney: Warlock. Kite, D. G., Odeon. 
Informative Anger. Al Capone, public relati ns (4 Campbell, Highgate: Carlton-Browne of the F.O 
D. M.. Regal Sti ng: Carry on Nurse. The Ten [UTON, S., Carlton, Upton Park: Alive and Kick- 
oO f so carried film mentions Commandments, children’s club (3). Charcher, A. R., ing, Serious Charge, Rio Bravo, Operation Bullshine 
sh 1d informative foyer display A M, Odeon Peckham Tarzan s Greates Adventure (4). Letts. S. B.. A/M. Regal. Colcheser: Ferry to 
d from stills and poster cut-outs Darby O'Gill and the Little People (2 Hong Kong. Leckyer, G., Odeon, Stafford: Top 


Rank records, War of the Worlds, public relations 


C. D. Conway. Odeon, Hereford, also had an DENE, T., Odeon, Croydon: Ferry to H ng Kone G). Lengley, J., Empress, Sutton Coldfield: Too 
. Dixon, J. A., Regal, ¢ hest erfield: Passport to Shame, - : 

ng for “ Ferrv to Hong Kong The ( vee See seed Mtistiine | ecm, kW Many Crooks, Carry on Nurse, Room at the Top, 

: ‘ se te ne ingle e ckine (3 o a oe a . : . - ‘ 

: nd bright foyer disolay of Chines A/M. Ritz. Barnsley: Public relations, Press publicity public relations (4). Laing, P. M., Sav y, Edinburgh 

; , ; rice 9052? . oh Wenniiie. 5. Rinel. Cleenow: the Chay eats Me and the Colonel, Too Many Crooks (2). Lennox. 

h d flowers Theatre direction signs were ay . e Ove Angee — _ G.. Picture House, Dennis‘oun: The Trollenbere 

/ ‘ Life in Emergency Ward 10 (2). Dale. A. S.. Rex, us A 

| d in Chine characters, and opening night Riddrie: Life Emer aol Ward 10, Carry on Saarne wes ae Old — "4 the Sea, | Was —* 

" , > xcasion. with the Mavor ard Sie. Maslene auatio Mame. The Ladv is 2 Sovare double nly Arsked, Loving You, Carry on Nurse 

\ ' ; mt ee No Trees in the Street, Al Capone, The Bandit of Up Periscove, No Trees in the Street, The Lady is 

: s nN main 2uests. . 7 P - * . one . 9 + Pree OF ) I Pr 

i " , e a len’ = — Zhobe, Alias Jesse James (9) Daniels. D. O., RM, r —ynf! ae a, H. A., Odeon, New Malden 
\ ception betor he film's screening, to Reval, Pu'ney: Operation Bu Ishine Dickinson. J. F.., sa sg .™ 

which the press w also invited, local Chinese Ria R chdale The Horse's M uth. Downes, MAWDITT, D. S., Metropole, Nottingham: Yellow- 

fan $ pres d to the Mayor sets of chop- R. H., Gaumon Wirbeahend Never Steal Anything stone Kelly, Jet Storm (2). MeCarthy, A., Ritz. 

k rrving the film title in both Chinese and Small, The Black Orchid (2 Harringay: Serious Charee, The Citv Jungle, Pass- 

é ’ is a ees a a 4 ; port to Shame, The Bie Circus (4). MaePherson, D.. 

English EVANS, A.. Savoy South Shields: Operation Bullshine, George, Kilmarnock: Carry on Nurse, Girls in Action. 

The opening gained good pictorial press cover Up Periscope (2). Elis, J. W., Odeon, Chester: Some Idle on Parade, Time Without Pi:y (4). Morgan, J. J.. 

ige and helped to give the picture's run the right Like it Hot, The Man in the Net (2) Forum, Kentish Town: The City Junele, Look Back 

er «Diecast iecer : ; in Anger, Alive and Kicking, The Usly Duckling, 

aunching FIRMAN, S. A., Odeon, Hatfield: Children's club, Operation Bullshine (5). Morris. W., Savoy, Sihen- 

*. D. Barton, Odeon, Bath, was not fartunatc Ferry to Hong Kong, Carry on Nurse (3). Francis, head: Up Periscope. MeAree, S. D.. Savoy, Birken- 

7 : ‘ na hi es > Pa to d ; y ivertis- K. R.. A/M, Carlton, Norwich: The Heart of a head: Rio Bravo, Operation Bullsbine (2). Morray. 

enough to Nave his Own ferry i spray adcve Man. Farmer, R.. Gaumont, St. Albans: The Mouse M., Gaumont, Sheffield: Darby O’Gill and the Little 

ing matter and had to be content with row boats that Roared, Bobbikins, Gunfieht at Dodge City, People. Mills, P. J.. Gaumont, Liverpool: The Shagey 

on the River Avon Tarzan's Greatest Adventure (4). Fletcher, K. C.. Dog. Moar, S., Odeon, Crosby; Woman Obsessed 

These rried rds saving that the rowers Odeon, Horsham: Separate Tables, Idie on Parade Murray, W. S.. Gaumont, Anfield: The Bandit of 

ese Carnes cares saymg Um re (2). Franklin, P. G., Ritz, Barnsley: The Hanging Zhobe, Carlton-Browne of the F.O. (2). Matthews, N 


would prefer to go by “ Ferry to Hong Kong. Tree, public relations, stage show, Press publicity, Ritz, Leyton: Public relations Milborrow, K.. 
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Gaumont, Balham: Darby O'Gill and the 
People, Juke Box Rhythm (2) 
Odeon, Hounslow: Ferry to Hong Kong. Marsh, 
W. W.,. Odeon, Greenwich: Darby O’Gill and the 
Little People, Operation Bullshine (2) 

NEAT, T. H., Premier, Cheetham Hil!: The Ugly 
Duckling, The Big Circus, Operation Bullshine, public 
relations, Rio Bravo (5). Nethercote, B. W.. A’M. 
Olympia, Cardiff: Look Back in Anger. Normington, 
F., Astra, Binbrook: A Night to Remember, Battle 
of the V.1 @) 

O'NEILL, C., Empire, Morecambe: Left, Right and 
Centre, public relations (2) 

PARKER, R. W., Savoy, Exeter 
Pigg. L. H., A/M, Haymarket 
Porter, K., Regal, Bicester: Idle on Parade, The 
Bandit of Zhobe (2). Phillips, J. C.. Ritz, Bradford 
Operation Bullshine, public relations, No Trees in the 
Street (3) 

RONAN, M. 4. 
Serious Charge, 


Little 
McLaughlin, T. F., 


Serious Charge 
. Newcastle: Rio Bravo 


T/M, Rex, Consett: Sapphire 
Shake Hands with the Devil (3) 
oberts, C. W., Odeon, Wrexham: Snowfire. Roberts, 
B., Odeon, Watford: Ferry to Hong Kong 
Robertson, H. A., Gaumont, Bromley: The Shaggy 
Dog, The Heart of a Man (2). Reed. C. H., Cine- 
rama, Perth: Children’s club, Sapphire, The Sound 
and the Fury (3) 
SCOTT-BUCCLEUCH, N.. Lonsdale, 
Children’s club. § . R., Gaumont, 
The Hound of the Baskervilles, Never Steal Anything 
Small (2). Saxton, W., Odeon, Chesterfield: It Hap 
pened to Jane. Saunders, J. K., Odeon, Manchester 
Shake Hands With the Devil. Stewart, P. A., Odeon, 
Hamilton: Imitation of Life, children’s club, The 
Buccaneer, Some Like it Hot, Shake Hands With 
the Devil (5) Savage. R. M.. Odeon, Bognor 
Tempest Scardifield, J. A.. Odeon, Dover: Some 
Like it Hot, The Bridal Path, The Heart of a Man, 
Shake Hands With the Devil (4). Simpson, A.. Gau- 
mont, Ayr: Parisienne Simpson, C. K., Odeon, 
York: Ferry to Hong Kong, Some Like it Hot (2) 
Short, T. D., Rialto, Southampton: Alias Jesse James 
Some Like it Hot, Beyond This Place (3). Sidney- 
Wilmot, R. C., Odeon, Newcastle: The Shaggy Dog, 
The Heart of a Mar, Ferry to Hong Kong, public 
relations (4). Symmons, B. E., Odeon, Harrogate 
Warlock, Some Like it Hot, The Buccaneer (3). Shat- 
well, H. V., Gaumont, Harrogate: Darby O’Gill and 
the Little People. Spurs. R. D., Odeon, Newcastle-on- 
Tyne: The Heart of a Man, Ferry to Hong Kong (2) 
Stead, D.. Gaumont, Hull: The Shagey Dog. Seals, 
E. S., Odeon, Woking: The Shaggy Dog, The Duke 
Wore Jeans, theatre publicity (3). Shelton, D. C.. 
Odeon, Walton-on-Thames: Ferry to Hong Kong, The 
Heart of a Man (2). Skelion, P. E., Odeon, Spald 
ng: Sapphire, The 39 Steps (2). Sparks, » R/M, 
Gaumont, Stoke-on-Trent: Top Rank Records, Three 
Men in a Boat (2). Smith, J. L.. H/M, Odeon, 
Nottingham: Shake Hands with the Devil. Stevens, 
B.. Lyric, Wellingborough: Sapphire, Operation Bull- 
shine (2). Sims, V., Central, Kidderminster: Public 
relations Sims, A. K.. Roxy, Sowerby Bridge 
Operation Amsterdam, Cinderella, Carry on Nurse, 
public relations, The Square Peg (5). Skelton, G., 
Ritz, Huddersfield: Carry on Teacher. Simpson, D.. 
Savoy, South Shields: No Trees in the Street, Life 
n Emergency Ward 10 (2). Sparrow, D. G., M 
Ritz, Southend-on-Sea: Shake Hands with the Devil 
Silander, H.. Gaumont, Reading: The Wild and the 
Innocent. Seott, R., Plaza, arene I Was Monty's 
Double. Seott, R. A., Rex, Norbury: The City Jungle 
public relations, Alive and Kicking, Look Back in 
Anger, Serious Charge (5). Slater, J. J., Odeon, East 
Sheen: Ferry to Hong Kong. Sandiford, G. E., Gau- 
nont, Southall: Taxi, Smith, E. J., Gaumont, Put- 
ney: Ferry to Hong Kong. Street, A. W., Odeon, 
Richmond: Ferry to Hong Kong, The Diary of Anne 
Frank, Some Like & Hot (3). Spriges, B. S.. Gau- 
nont, Peckham: Public relations, The Heart of a 
Man, Ferry to Hong Kong (3). Salter, F. W., Gau- 
mont, Rosehill: The Mouse that Roared, Darby O’Gil! 
und the Little People, Gunfieht at Dodge City 
Tarzan’s Greavest Adventure (4). Stevens, P.. Reval 
Rochdale: Public relations, Rio Bravo (2). Spencer. 
4.. Gaumont, Wandsworth: The Heart of a Man 
Stoten, R., Walpole, Ealing: Tarzan’s Greatest 
Adventure, The Mouse that Roared, Tempest (3) 
TRIBE, C. J., A’)M, Commodore, Hammersmith 
Up Periscope. Tesseyman, R., New Royal. Open- 
shaw: Some Like it Hot, Idle on Parade, 
aneer (3). Terner, D., Empi re. Islington 
Circus, public relations (2). Thomas. B. R., 
Odeon, Reading: Ferry to Hong Kong Taylor. R. C.. 
Regal, York: Look Back in Anger, public lations 
Press publicity. Horrors of the Black + ah Rio 
Bravo Operati ee Bullshine, The City Junele (7) 
Tayler, N. E., “orum, Kentish Town: Children’s 
club Tapsell, yo Gaumont, Hammersmith: Some 
Like it Hot. Thompson, J. R.. Odeon, Wimbledon 
Tarzan’s Greatest Adventure. The Mouse that Roared, 
Say One for Me (3). Thornton, A. F., Odeon, Burton 
Imitation of Life, Carl-on-Browne of the F.O., The 39 
Steps (3). Thurman, F. 0., Mechanics, Nottingham 
The Black Orchid, Carlton-Browne of the F.O.. The 
Man in the Net (3). Taylor. R. C.. Reval, York 
Public relations, The Usely Duckling, children’s club, 
Left, Right and Centre (4). Tasker, R.. A/M, Lons- 
dale. Carlisle: Left, Rieht and Centre, The Bie Circus 
WRIGHT, T. A., ABC, Handsworth: Hell Ship 
Mutiny. Look Back in Anger, Snowfire, public rela- 
tions, Press publicity (5). Webster, J. K., Essoldo, 


Carlisle 
Chesterfield 
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KINE.-MGM_ £600 SHOWMANSHIP CONTEST 


Help from maternity unit 


HIGHLIGHT of R. W. Parker's campaign for 
“Count Your Blessings at the Savoy, Exeter, 
was a tie-up with the local maternity unit. 

Gifts including a bouquet of choice blooms, 
bedroom slippers, musical doll, selection of Heinz 
Baby Foods, eic., were presents to the mother of 
the baby born nearest to the first performance. 
This idea resulted in good coverage by the local 
press plus public relations for the theatre. 

Four-thousand four-page throwaways were 
printed in conjunction with a motor-cycle shop, 
these being widely distributed. 

Good use was made of the Heinz national tie- 
up with foyer displays and stockists’ presenta- 
tions linked with the national competition. 

Several other window tie-ups were also secured. 

Door cut-outs and a sixteen sheet enhanced 
the front-of-house publicity. 

Screening “ Gigi” at short notice didn’t stop 
J. Liddle, manager of the Astra, Guetersloh, from 
carrying out extra publicity for this special pre- 
sentation. ° 

Although restricted in material, he 
his car with credits and 
camps. 

Cut-outs were used on the front-of-house, and 
the families’ shop manager agreed to a tie-up with 
the records. 

Seats for the show were bookable and were sold 
out well in advance of playdate. 

Posters, cut-outs and all the artwork was 
carried out by Mr. Liddle himself. 

W. Roberts, manager of the Capitol, Wallasey, 
arranged a first class display for the screening of 
“ The Journey.” 

This was linked with MGM's 35th Anniversary 
and consisted of scene stills from a film every 
year since 1924, plus MGM stars throughout 
those years. 


decorated 
toured areas between 


These were compiled into a striking presenta- 
tion which was admired by many people when 
it was tastefully arranged in the foyer. 


J. J. Kaye, manager of the Regal, Putney, 
arranged a composite page in the South West 
Star for the screening of “ For The First Time.” 

Johnson's Products arranged a foyer presen- 
tation plus window displays in local stockists. 

Cut-outs and double crowns were used on the 
front-of-house. 


A national tie-up with Bibby’s Products was 
the highlight of the campaign carried out at the 
Ritz, Winchester, by Tony Ewin for the MGM 
programme “The Doctor's Dilemma” and 
* Watusi.” 


Five-hundred samples along with contest forms, 
were distributed from the theatre and via eight 


stockists who also dedicated their windows to 


Dewsbury: Parisienne 
brough: Public 
Miles Platting Trees in 
the Baskervilles ity Jungle (3) 
Gaumont, Wallase Sapphire 
Watson, H. W.. Odeon, Peterborough: Children’s 
club. Western, D. H., Regal, Gloucester: Theatre 
publicity Whittaker, T., Savoy, Wolverhampton 
The Big Circus, children’s club (2). Ward, L. P., 
Rewal, Uxbridge: Serious Charge. Williams, M. S., 
A/M. Astoria, Brighton: Serious Charge. Wicks, E., 
Whitehall, Rotherham: No Trees in the Street. Wil- 
Hams, A. E., Odeon, Ealing: The Diary of Anne 
Frank. Wells, A. A.. Odeon, South Norwood: Ferry 
to Hong Kong. Wright, K. T., Odeon, Deptford 
Ferry to Hong Kong, The Heart of a Man (2) 
Witkins. T. B.. Odeon, Kensington: Some Like it Hot 
Wills, C. B.. Odeon, Camberwell: The Shaggy Dog, 
The Heart of a Man, Some Like it Hot (3). Wood, 
D. G., Odeon, Welling: Some Like it Hot, The Heart 
of a Man, Ferry to Hong Kong (3) 


ZAGURY., M. }.. North Harrow: Operation 
Bullshine 


Watson, C. S., Elite 
Ward, J. B., 
the Street, 


Middles- 
Playhouse 
The Hound of 
Wood, W. R.. 
children’s club (2) 


Embassy, 


displays. The angle used was. . 
Dilemma on washday.... ? 

Teaser slips were used around the theatre prior 
to playdate. 

Autographed portraits of Leslie Caron were 
distributed and the art school displayed film 
credits on its bulletin boards. 

A number of doctors were invited to attend a 
screening of the film. 


. . Why be in a 


More Credits 


** Gigi.”’"—-A. T. Fowle, Astoria, 

“Some Came Running.””-——D. Callander, 
Bristol; P. C. Stevenson, Rialto, Broughton; A. M 
Sliman, A/M, Regal, Falkirk; L. Sobey, Wallaw, 
Blyth; J. G. Power, Orient, Aston; T. J. Jones, A/M 
Granada, Liverpool; B. S. Tooke, A/M, Regent, Gt 
Yarmouth 
The Mating Game.”’—-C. Williams, 
J. L. Laing, Regal, Aberdeen; F 
Central, Reading; C. Manhire, 
Hill; P. J. Weatherhead, Kings, 
Regal, Camberwell 
For the First Time.’’—J 
Glasgow; E. Bailey, hits, 
A'M, Regal, Palkirk; L 
E. C. Riddiford, Elite, 
AM, Ritz, Aldershot 
The Doctor's Dilemma.”"—J. Dunachie, ABC Regal 
Glasgow; R. H. Romaine, ABC, Leeds; E. Bailey, 
Ritz, Stockport; P. C. Stevenson, Rialto, Broughton: 

Barton, A/M, Royalty, Hull; D. Callander, 

Vandyck, Bristol 

* The Journey.”"—A. S. Dale, Rex, 
Wallaw, Biyth; B. Bloom, Victory, Wakon 

“The Tunnel of Love.”’"—J. L. Laing, Regal, 
deen; P. J. Weatherhead, Kings, Bristol 

** Party Girl.""—G. Clark, Majestic. Benwell 


RECORDS 


Brighton 
Vandyck, 


Regem, Chatham 
A. Middieton, A/M, 
Capitol, Winchmore 
Bristol; R. Charles 
Dunachie, ABC Regal, 
Stockport; A. M. Skiman, 
Grou, Regal, Woolwich; 
Wimbledon; R. V. Saffin, 


Riddrie; L. Sobey, 
Aber- 


Decca's Academy 
Award Songs 


DECCA has issued an LP that should prove 
useful to every cinema manager. It's the second 


volume of * * Academy Award Songs” played by 
Frank Chacksfield’s orchestra on LK 43/1. 

This volume features songs from Academy 
Award-winning films between 1946 and 1957. All 
the old favourites are there—from “ Zip-a-dee- 
doo-dah " to “ Three Coins in a Fountain.” 

There have been many recordings of “ Porgy 
and Bess,”’ but for cinema use, Philips’ LP from 
the soundtrack is, of course, the best. ABL 3282 
is a fine disc—and very well presented in a 12- 
page album. 

An LP that should go down very well with any 
teenage cinema audience is Felsted’s PDL 85066 
*The Magic Sounds of Pierre Cavalli.” Techni- 
cally it’s superb and the youngsters will really 
like that beat. 

The Knightsbridge Strings caused quite a stir 
when Top Rank issued their first disc. Now it's 
followed by “ A String of Pearls” on 35/031, 

If you want cuban rhythm then try Melodisc 
MLP 12-108. Antobal’s Cuban All Stars are in 
great form. 

Winifred Atwell has as big a following as ever, 
and Ace of Clubs’ * Black and White Magic ™ 
ACL 1005—will go down very well. 

Pick of the 45's: Philips PB 965 “ Rawhide’ 
from the TV series, sung by Frankie Laine; Top 
Rank JAR 209 “ We Are The Lambeth Boys,” 
from the film of the same name and played by 
Johnny Dankworth; Decca F 1/160 “ Kissin’ 
Time "/“ I'm Gonna Get Married” by Bob 
Cort: and RCA 1/141 “ Crossroads "/** Furray 
Murray " by The Tradewinds. 
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NEWS OF THE WEEK 


—continued 


Film Theatre during 
1958. 


audience at the National 
the year, was won by Japan in 


Karel Reisz’s picture about the Alford House 
Youth Club, “ We Are the Lambeth Boys,” was 
given a special mention for us “ remarkable 
qualities of observation and insight.” 

Presemation of the Sutherland trophy, marked 
the end of the festival which was so successful 
that three late night performances of the films 
“ Nazarin,” “ The Hidden Fortress” and “ The 
World of Apu” had to be given to satisfy the 
demand for tickets. 


Rank sales convention 
in France 


UNDER the chairmanship of managing 
director Jack Hiscocks, Rank Film Distributors 
of France held its first sales convention for two 
week, when managers and salesmen 
from the seven branches met to discuss their 
current line-up and future product. 

They were joined by Colan MacArthur, man- 
aging director of JAROFD in London, and 
supervisor Paul Bethell-Fox 

The delegates viewed a number of films due 
for d yution in France, including films being 
handled on behalf of other producers. These 
included “ Horrors of the Black Museum” from 
Anglo Amalgamated, managing director 
Nat shen. was present to witness the excellent 


years last 


branch 


whose 


the delegates 
hich gained 
new Kenneth 


spomiancous 
More epic 
yention dispersed in an atmosphere 
jous enthusiasm for the product com- 
B sh studios 


CMA champion will be 
chosen from 27 


iblest showmen 
10-week 
emerge as the 
1959 


IWENTY-SEVEN of CMA’s 
bee ) Sunday 1 intensive comest 
h one of them will 
nmon showman for 
re first time ) several years that 


mpion has been sought and com- 


the honour is correspondingly 
ever before 

To find the 27 participants (three from each 
CMA Region), a special formula was applied to 
all showmanship efforts up to October 17 de- 
signed to spotlight seat-selling that was not only 
effective but consistent 

Of the ul but nine never before 
figured in a national encounter of this kind, 
a sure indication of the way in which the current 
fired the enthusiasm of 
throughout the country 

The 27 showmen are 
Gaumom:; C. H. Reed 
Stewart, Hamilton Odeon 
ton Gaumont; J. S. G 
mont; R. ¢ Cockburn, 
Saunders, Manchester Odeon 
Odeon G. B. Blease, Bolton Odeon: G 
Lockyer, Stafford Odeon; D. Clarke, Stoke 
Gaumont: K. Alexander, Bilston Odeon; D. P 
Lowe, Ipswich Gaumont; A. Crisp, Southend 
Odeon: E. C. Carter, Dagenham Gaumont; P. 


have 


contest has theatres 
A. W. F. Wall, Falkirk 
Perth Cinerama: P. A 
S. Robdrup, Darling- 
Philcox, Bradford Gau- 
Skipton Odeon; J. 
B. Bint, Sale 
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C. Amerena, Ramsgate Odeon; T. D. Short, 
Southampton Riako; H. J. Court, Portsmouth 
Gaumom; R. Crawshaw, Taunton Odeon; A. 
M. Edwards, Plymouth Gaumont; C. A. Tappy, 
Plymouth Odeon; G. W. Hurt, Finchley Gau- 
mom; P. G. Browne, Harlesden Odeon: D. 
O'Loughlin, Hackney Road Odeon; S. J. Hobart, 
East Dulwich Odeon; C. B. Wills, Camberwell 
Odeon; A. W. Street, Richmond Odeon. 


‘Room at Top’ breaks 
record in New York 


BRITISH LION'S “Room at the Top” has 
broken every record in the eight-year history of 
the Fine Arts Theatre in New York. 

When it entered its 3ist week, “ Room at the 
Top” had grossed 414,680 dollars, as against 
the 300,000 dollar gross of “ The Lavender Hill 
Mob,” previous record-breaker which played 
the theatre for 30 weeks. 

“Room at the Top,” long listed in Variety's 
top ten picture poll, is being released in the 
United States through Continental Distributing. 


RSS Thailand link 


RANK Screen Services has concluded an 
agreement with Temple Films of Thailand by 
which the two companies offer advertisers exclu- 
sive facilities on each other's circuits. 

Temple Films currently controls the adver- 
ising in over 70 cinemas in Bangkok and up- 
country Their total seating capacity is 64,570, 
ind their holdings are expanding. 

Many UK advertisers are already using Thai 
cinemas to reach the rich and growing market 
in that country—Bangkok is the headquarters of 
SEATO. 

Rank Screen Services is handling inquiries 
ibout this deal from potential clients and antici- 
pates that it will be a valuable addition to its 
international service. 


Disneyland record 


WITH its fourth Summer season officially over, 
Disneyland reports that every attendance record 
in the Park's history was broken during the past 
three months of June, July and August. 

During this period a total of 2,746,491 visitors 

a 23 per cent. increase over 1958—toured the 
Anaheim, California wonderland 


Help for RAFA 


CMA theatres contributed £5,758 to the Royal 
Air Force Association during the Battle of Bri- 
tain week. 

Collections were taken in the foyers of 27 
Odeons, simultaneously with the showing of the 
two-minute appeal film, “* Never Too Much,” 
featuring Kenneth More. 


Screen Club ball 


PRIZEWINNERS at the Screen Club (Cardiff) 
dinner and fancy dress ball held at St. Mellons 
County Club, South Wales, were: 

Ladies: 1, Mrs. Jack Tiktin; 2, 
Owen; 3, Mrs. J. Dooner. 

Men: 1, Wyndham Lewis; 2, 
3, John Lovell. 

Couples: H. Lewis and partner. 

The judges were A. Hambleton, assistant chief 
constable of Cardiff, and Mrs. A. Everest. 


Mrs. Dennis 


Wilf Chapple ; 
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‘Porgy’ road shows 


COLUMBIA will have 31 road show engage- 
ments of “ Porgy and Bess” in America by the 
Christmas season. 

There are now 10 road show cities including 
the one at the Warner Theatre in New York 
where “ Porgy and Bess” is now in its 19th 
week. 

It is being shown in Los Angeles, San Fran- 
cisco, Chicago, Boston, Toronto, Cincinnati, 
Philadelph:a, Detroit and Washington. 

Forthcoming road show engagements are 
scheduled for Baltimore, Cleveland, Buffalo, 
Miami Beach, Syracuse, Rochester, Indianapolis, 
Louisville, Salt Lake City, San Diego, Denver, 
and Dallas. 

Nine more cities, under current negotiation, 
will be set for road show openings within the 
same period. They are Milwaukee, Pittsburgh, 
Minneapolis, Columbus, St. Louis, Omaha, 
Seattle, Portland, and Kansas City. 


IN BRIEF 


@ American Broadcasting Paramount Theatres 
profits for the first nine months of this year 
were 5,226,000 dollars, 26 per cent. up on the 
same period last year, cables Kine’s New York 
correspondent Leonard Coulter. 


@ Godfrey Jennison has been appointed studia 
manager at Merton Park Studios. He started his 
new duties this week. 


@ Jimmy Sangster Productions has moved to 
The Tudor House, Northgate, Northwood, Mid- 
diesex. Telephone: Northwood 330. 


@ In response to a protest from cinema manager 
R. W. Smith, of the Cinema, Thurcroft, near 
Rotherham, against two fairs attending the village 
in one month, the parish council has agreed to 
allow only two a year in future. 


@ Registered length of “They Came To 
Cordura” is 9,884 feet with a running time of 
110 minutes. Picture has an A certificate. 


TRADE SHOWS 


LONDON 
November 10: 

We Die Alone (A). Renown. 
Own Theatre. 10.30 a.m. 
Friends and Neighbours 
Arthur Askey. Studio 

November 11: 

The Treasure of San Teresa (A). 
Eddie Constantine. Studio One. 

November 12: 

The Giant Gila Monster (X). Eros. 
Sullivan. Hammer Theatre, 2.30 p.m. 
Five Gates to Hell (X). 20th Century-Fox. 

Neville Brand. Rialto. 10.30 a.m. 
November 13: 
A Bucket of Blood (X). Anglo Amalgamated. 
Dick Miller. Hammer Theatre. 10.30 a.m. 


Jack Fijeldstad. 


(U). 
One. 


British Lion. 
10.30 a.m. 


British Lion. 
10.30 a.m. 


Don 


MANCHESTER 


November 11: 

Behemoth the Sea Monster (X). 
Evans. Theatre Royal. 

November 12: 
Port of Call (X). Cross Channel. Nine- 
Christine Jonsson. Cinephone. 10.15 a.m. 
Frankenstein's Daughter (X). Eros. John Ash- 
ley. Deansgate. 10.45 a.m. 

November 13: 

Morning Call (A). Cross Channel. Greta Gynt. 
Cinephone. 10.15 a.m. 


Eros. Gene 
10.45 a.m. 
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by subjects starring the Disney cartoon immor- 
tals—Mickey Mouse, Donald Duck, Goofy, Pluto 
and Chip an’ Dale. 

Highlighting the single reel shorts will be 
“ How to Have an Accident at Work ™ in which 
Donald Duck humorously demonstrates mishaps 
befalling careless factory employees. 

The two-reel group lists “ The Cruise of the 
Eagle,” life aboard a U.S Coast Guard training 
ship; “ Nature’s Strangest Creatures,” wild-life 
in Australia; “‘ Noah’s Ark,’ a cartoon re-telling 
of Noah's immortal adventure; ‘ Goliath II,” 
the cartoon saga of the smallest elephant in the 
world; “A Gala Day at Disneyland,” a visit 
to the entertainment wonder of the age. 

The three-reel group features “* Eyes in Outer 
Space,” the dramatic story of weather control ; 
“Grand Canyon,” a portrait of one of nature's 
wonders set to the music of Ferde Grofe’s 
“Grand Canyon Suite”; “Ama Girls,” the 
maidens of Japan’s fishing fleets; ‘*‘ Donald in 
Mathmagic Land,” a romp with Donald Duck 
in the land of mathematics. 

“ The Seven Cities of Antarctica,” 
mission to the South Pole; 
Deep,” a visit to the 
“Islands of the Sea,” unusual places dotting 
the world’s oceans; “ Japan,’ a cinematic excur- 
sion to the island nation; and “ The Danube,” 
a portrait of the river 

In addition to the 27 shorts listed above, 
“ The Legend of Sleepy Hollow,” a three-reeler 
combining the talents of Walt Disney and Bing 
Crosby to relate the tale of the headless horse- 
man, will be re-released. 


a scientific 
* Mysteries of the 
underseas kingdom: 
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Mammoth campaign 
for ‘I’m All Right’ 


A MASSIVE exploitation campaign has been 
prepared by British Lion for the Boulting 
Brothers comedy “ I'm All Right Jack.” 

The campaign is headed by the biggest number 
of national tie-ups ever achieved by the company 
for one picture. 

First of national tie-ups is with the manufactur- 
ers of Chunky Marmalade, St. Martin Preser- 
ving Co. A still from the film in which a jar of 
Chunky Marmalade is prominently featured has 
been used in a bulletin sent by the manufacturers 
to 3,000 wholesale grocers. 

The music and record of * I'm All Right Jack ” 
can play an important part in the exhibitors’ 
exploitation campaigns, for this lively rock ‘n’ 
roll number has received great publicity in the 
national press and on radio. 

Sheet music is published by B. Feldman and 
Co., 64 Dean Street, W.1., and the cover shows 
Ian Carmichael and Liz Fraser, who star in the 
film. 


Record shops 


The record of “I'm All Right Jack sung by 
Al Saxon on Fontana H.205, provides another 
opportunity for display tie-ups with record shops. 

Exhibitors who like book tie-ups have three to 
choose from when arranging displays for foyers 
and libraries. 

Alan Hackney’s novel “ Private Life or I'm All 
Right Jack * is sold with a band plugging the film 
on the cover. The publishers, Victor Gollancz 
Ltd., are advising stockists throughout the coun- 
try to tie-up with the film. 

Fifty thousand copies of the Pan Books’ edition 


of Hackney’s novel are now on sale. Credits to 


Mazda studio lamps 


Y 


an ee 
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the film are given on both front and rear covers. 

On November 9, Max Parrish is publishing the 
biography of Terry-Thomas entitled “ Filling the 
Gap” and js producing a showcard to be dis- 
tributed to booksellers throughout the country, 
which features him in a from “I'm All 
Right, Jack.” 

Prominenily featured in many factory scenes in 
“I'm All Right Jack are Lansing Bagnall fork 
lift trucks. The manufacturers, in association with 
British Lion, are forwarding to companies using 
these trucks photographs carrying a signed mes- 
sage of greetings from lan Carmichael to all 
drivers of Lansing Bagnall trucks. 

The truck drivers will also receive an invitation 
to see the film at their local cinema, the cost of 
these seats being paid for by Lansing Bagnall. 

A scene from the film in which Ian Carmichael 
“clocks in" at a factory entrance has led to 
another tie-up with the National Time Recorder 
Co. 

This company has agreed to window displays 
in its branch offices linking up with the film and 
is supplying large quantities of “ clocking-in " 
cards for distribution to patrons and for use in 
street stunts, advising the public to “ Take this 
card and clock-in on time for the comedy hit of 
the year “I'm All Right Jack.” 

Patrons then actually “ clock-in ” at time clocks 
installed by the National Time Recorder Co. in 
theatre foyers. 

Travel agents, Thomas Cook, have agreed to a 
still featuring Ian Carmichael and Richard 
Attenborough being used in all their branches and 
have advised their managers of this tie-up. 

The Victoria Wine Co. has produced a special 
showcard for distribution to their branches, link- 
ing Peter Sellers and Terry-Thomas with Aus- 
tralian Burgundy 

Country-wide co-operation has been obtained 
from Raleigh Industries and Heinkel Internation- 
al Sales, for tie-ups with their cycles and bubble- 


cars respectively 


seene 


All Mazda studio lamps are 
designed to meet the exacting 
requirements of film production. 
They are silent in operation, with a 
light of definite and constant 
colour; their light sources have high 
intrinsic brilliancy, giving the 
powerful light concentration 
necessary for efficient spotlight work. 
Their absolute reliability has 
resulted in their almost exclusive 
use by the British film industry. 


PN a oye ne 


Publicity Department, 18 Bedford Square, London, W.C.1 


A.E.1. LAMP AND LIGHTING COMPANY LTD 
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SITUATIONS VACANT 9d. per word SUBSTANTIAL CASH FUNDS | OWNER MANAGERS require 


song WD = was available for the purchase of | small type cinemas with scope of exceptional 
FOR SALE & WANTED. 1/- . cinemas and theatres situated in | for improvement under personal finish & distinetion 
MISCELLANEOUS We . prominent positions throughout | management 


Caps 24. per word extra. Box No. 1/- extra 


ae ee the United Kingdom 


COLIMAN’S 
£2 Seewtes poerernee os a 
el ekentinte a wusits issue. HARRIS & GILLOW FOR 
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Please note that we cannet be EXPERIENCED Manager, preferably ( ONC HE TOOSE naod-wark ng Chief 
“ sing required mmediately East > c list with ey year r ience 
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takes arising trom advertise- 487. K graph Weekly N Bo x 49 Kir matograph Weekly 
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telephone. “ ie Bee d : " tev — WANTED INTERCHANGEABLE 
erta r public Ar pportunity for WANTED a Pair of Ijin Wide LETTER BOARDS 
rp ’ nan with confidenc nm the Aperture Lens for use in rear projection 
itu Apr R Box 4%, Kinema Write stating condition and price . 
YOU MAY REPLY IN CONFIDENCE TO mats le Gpere Howse, Helen Strest, Coveanes Outright Sale or fully 
Sen RENDER SECOND P required ' maintained and serviced at 
to prevent ao reply to a box numbe Paris Pullin - Ls y Gardens, S.W.10 CINEMA FOR SALE : 
teaching someone for whem it is not in | Kensing low inclusive weekly charge 
tended, readers may use the following PRODUCTION Manaeer wanted DEVON SMALI FREEHOLD ° ' y ) 
sorvion | ies halla ambi seaiihe amediately ling commercial edver Cuenta SOLO sim ATION. TAX ’ 
ne ur se re in another , te ° - i SALE OR LEAS DETAILS E 
envelo resse © the Advertisement A, ; tS company 
ya al —~ ad t it of indvvrduot » App ay experie . 1 fi m WEEK KINEMATOGRAPH COLTMAN S 
m pans whom ur letter should not be j eterences 
forwerded. If the box number holder is on ial. — Apply, K., Box 489, Kinema FAIRFIELD WORKS 
he list, ur letter will be destroye sailed. 23 
: Preore note, under no circumstances pore Sa OFFERS WANTED HOUNSLOW 3265-6 
we ww e nemes nm oe resses o on 
number holders SITUATIONS WANTED FOR ee 
YOU™N Oo f I ( 
; -~ B.T.H. 
SITUATIONS VACANT shows; refere Sound Equipment | A few shillings spent 
SECOND P P ‘ “ All e B . . complete with ona 
Hall (N rth H —A ply, stat | snow B ‘ K itograp PROJECTORS, ARC LAMPS, 
ing age and exper a acAuER ve CINEMASCOPE LENSES, BRACKETS, CLASSIFIED 
a : k ETC., SCREEN AND FRAME WITH 
WANTED wa cApe where hard work would be appre MAGNASCOPIC MASK’NG. ADVERTISEMENT 
K Weekly ‘ico Available 
ASSISTANT Mana a POST {Operator Manager. ‘smal 600 16-SPRING 20” CHAIRS. in the Kine. will pay 
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